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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh harga, promosi, dan
citra perusahaan terhadap keputusan penggunaan jasa ririn wedding and
decoration. Rumusan masalah dalam penelitian ini yaitu Apakah harga, promosi,
dan citra perusahaan berpengaruh terhadap keputusan penggunaan jasa ririn
wedding and decoration dan Mana diantara harga, promosi, dan citra perusahaan,
berpengaruh paling dominan terhadap keputusan penggunaan jasa ririn wedding
and decoration. Tujuan penelitian ini Untuk menguji harga, promosi, dan citra
perusahaan terhadap keputusan penggunaan jasa ririn wedding and decoration.
Dan Untuk mengetahui mana diantara harga, promosi, dan citra perusahaan
berpengaruh paling dominan terhadap keputusan penggunaan jasa ririn wedding
and decoration. Metode yang digunakan dalam penelitian ini bersifat kuantitatif.
Populasi dalam penelitian ini adalah followers instagram dan customer ririn
wedding and decoration. Teknik pengambilan sampel dalam penelitian ini adalah
teknik non-probability sampling yang digunakan berjumlah 100 responden.
Metode pengumpulan data yang digunakan dalam penelitian ini adalah angket.
Analisis data menggunakan analisis linier berganda. Hasil penelitian menunjukan
bahwa harga, promosi, dan citra perusahaan berpengaruh signifikan terhadap
keputusan penggunaan jasa ririn wedding and decoration.
Kata Kunci: Analisis Pengaruh harga, promosi, dan citra perusahaan
terhadap keputusan penggunaan jasa.
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ABSTRACT

This study aims to determine the effect of price, promotion, and company
image on the decision to use wedding and decoration services. The formulation
of the problem in this study is whether price, promotion, and company image
affect the decision to use ririn wedding and decoration services and which of the
prices, promotions, and company image has the most dominant influence on
decisions to use ririn wedding and decoration services. The purpose of this study
is to examine the price, promotion, and company image on the decision to use
ririn wedding and decoration services. And to find out which of them, promotion,
and company image have the most dominant influence on the decision to use ririn
wedding and decoration services. The method used in this research is
quantitative. The population in this study are Instagram followers and wedding
and decoration customers. The sampling technique in this study is a non-
probability sampling technique used by 100 respondents. The data collection
method used in this study was a questionnaire. Data analysis used multiple linear
analysis. The results showed that price, promotion, and company image had a
significant effect on the decision to use wedding and decoration services.

Keywords: Analysis of the influence of price, promotion, and company image
on the decision to use services.

XV



