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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui pengaruh store atmosphere,
kualitas pelayanan, dan promosi secara parsial terhadap keputusan pembelian
konsumen di Brassery Eatery, Bar & Lounge Surabaya serta untuk mengetahui
variabel mana yang lebih dominan antara store atmosphere, kualitas layanan,
promosi terhadap keputusan pembelian. Variabel bebas dalam penelitian ini
adalah store atmosphere, kualitas layanan, dan promosi. Sedangkan variabel
terikat adalah keputusan pembelian konsumen di Brassery Eatery, Bar & Lounge
Surabaya. Untuk mencapai tujuan tersebut metode penelitian yang digunakan
bersifat kuantitatif. Populasi penelitian ini adalah konsumen yang pernah
berkunjung dan melakukan pembelian di Brassery Eatery, Bar & lounge di
Surabaya. Dalam penelitian ini, penentuan sampel dilakukan dengan metode non
probability sampling dengan prosedur purposive sampling. Sampel yang
digunakan sebanyak 92 responden. Teknik pengumpulan data menggunakan
kuisoner yang telah diuji validitas dan reliabilitasnya. Teknik analisis data
menggunakan regresi linier berganda. Hasil penelitian ini menunjukkan bahwa
variabel store atmosphere, kualitas pelayanan, dan promosi berpengaruh
signifikan terhadap keputusan pembelian di Brassery Eatery, Bar & Lounge
Surabaya. Sedangkan berdasarkan t-hitung promosi memiliki pengaruh paling
dominan terhadap keputusan pembelian di Brassery Eatery, Bar & Lounge
Surabaya.

Kata Kunci : Store Atmosphere, Kualitan Pelayanan, Promosi Dan
Keputusan Pembelian.
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ABSTRACT

The aim of this study was to determine the effect of store atmosphere,
service quality, and promotion partially on consumer purchasing decisions at
Brassery Eatery, Bar & Lounge Surabaya and to find out which variables were
more dominant between store atmosphere, service quality, promotion on
purchasing decisions. The independent variables in this study were store
atmosphere, service quality, and promotion. While the dependent variable was
consumer purchasing decisions at Brassery Eatery, Bar & Lounge Surabaya. To
achieve these objectives the research method used was quantitative. The study
population was consumers who have visited and made purchases at Brassery
Eatery, Bars & lounges in Surabaya. In this study, the determination of the
sample was done by the non probability sampling method with a purposive
sampling procedure. The sample used was 92 respondents. Data collection
techniques using a questionnaire that has been tested for validity and reliability.
Data analysis techniques using multiple linear regression. The results of this
study indicate that store atmosphere, service quality, and promotion variables
significantly influence purchasing decisions at Brassery Eatery, Bar & Lounge
Surabaya. Whereas based on t-count promotion has the most dominant influence
on purchasing decisions at Brassery Eatery, Bar & Lounge Surabaya.

Keywords: Store Atmosphere, Service Quality, Promotion and Purchasing
Decisions.
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