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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh return on assets, net profit 

margin, dept to equity ratio,dan corporate social responsibilty terhadap nilai 

perusahaan. Penelitian ini menggunakan data sekunder yang diperoleh dari Bursa 

Efek Indonesia pada perusahaan manufaktur sektor food and baverages periode 

2015-2018. Jenis penelitian ini adalah penelitian kuantitatif deskriptif dan 

menggunakan data sekunder. Pengambilan sample dilakukan dengan metode 

purposive sampling yaitu teknik pemilihan sampel dengan kriteria sampel 

berdasarkan subjek yang akan dijadikan sampel penelitian. Kriteria pemilihan 

sampel yaitu: perusahaan manufaktur sektor food and beverages yang terdaftar di 

bursa efek indonesia tahun 2015-2018, perusahaan yang menerbitkan saham 

periode 2015-2018, perusahaan yang konsisten mempublikasikan laporan 

keuangan dan laporan tahunan periode 2015-2018, perusahaan yang tidak 

mengalami kerugian selama periode 2015-2018Teknis analisis data yang 

digunakan dalam penelitian ini menggunakan analisis regresi linier berganda 

dengan program SPSS 17 (Statistical Product and Service Solutions). Hasil 

penelitian ini menunjukan bahwa return on assets, net profit margin, dept to 

equity ratio berpengaruh terhadap nilai perusahaan, sedangkan corporate social 

responsibility tidak berpengaruh terhadap nilai perusahaan. 

 

Kata Kunci: Nilai Perusahaan, Return On Assets, Net Profit Margin, Dept to 

Equity Ratio, dan Corporate Social Responsibility. 
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ABSTRACT 

 

This study aims to analyze the effect of return on assets, net profit margins, dept 

to equity ratio, and corporate social responsibility towards firm value. This study 

uses secondary data obtained from the Indonesia Stock Exchange in the food and 

baverages manufacturing sector in the 2015-2018 period. This type of research is 

descriptive quantitative research and uses secondary data. Sampling is done by 

purposive sampling method, which is a sample selection technique with sample 

criteria based on the subject that will be used as research samples. Sample 

selection criteria are: food and beverage manufacturing companies listed on the 

Indonesia Stock Exchange in 2015-2018, companies that issue shares in the 2015-

2018 period, companies that consistently publish financial reports and annual 

reports for the 2015-2018 period, companies that do not experience losses during 

the 2015-2018 period Technical analysis of the data used in this study uses 

multiple linear regression analysis with the SPSS 17 (Statistical Product and 

Service Solutions) program. The results of this study indicate that return on 

assets, net profit margin, dept to equity ratio affect the value of the company, 

while corporate social responsibility does not affect the value of the company. 

 

Keywords: Company Value, Return On Assets, Net Profit Margin, Dept to Equity 

Ratio, and Corporate Social Responsibility. 

 
 


