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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh corporate social 

responsibility dan kinerja lingkungan terhadap nilai perusahaan. Jenis penelitian ini 

adalah penelitian kuantitatif deskriptif dan menggunakan data sekunder. Populasi 

dalam penelitian ini adalah perusahaan manufaktur yang terdaftar di Bursa Efek 

Indonesia periode 2016-2018. Teknik pengambilan sampel penelitian dilakukan 

dengan metode purposive sampling. Kriteria pemilihan sampel penelitian yaitu 

perusahaan manufaktur yang merupakan peserta PROPER periode 2016-2018, 

perusahaan manufaktur yang tidak mengalami kerugian bersih selama 3 tahun, dan 

perusahaan manufaktur yang menerbitkan laporan keuangan maupun laporan 

tahunan serta menyajikan informasi tambahan untuk penelitian. Perusahaan 

manufaktur yang menjadi sampel penelitian sesuai kriteria berjumlah 39. Metode 

pengumpulan data dengan cara mengunduh laporan keuangan dan laporan tahunan 

di situs Bursa Efek Indonesia. Teknik analisis menggunakan analisis regresi linear 

berganda. Hasil penelitian menunjukkan bahwa secara parsial corporate social 

responsibility berpengaruh terhadap nilai perusahaan, sedangkan kinerja 

lingkungan tidak berpengaruh terhadap nilai perusahaan. Hasil penelitian secara 

simultan menunjukkan bahwa corporate social responsibility dan kinerja 

lingkungan berpengaruh terhadap nilai perusahaan. 

 

Kata Kunci: Corporate Social Responsibility, Kinerja Lingkungan, Nilai 

Perusahaan. 
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ABSTRACT 

This study aims to examine and analyze the effect of corporate social responsibility 

and environmental performance on company value. This type of research is 

descriptive quantitative research and uses secondary data. The population in this 

study is manufacturing companies listed on the Indonesia Stock Exchange for the 

period of 2016-2018. The research sampling technique was done by using 

purposive sampling method. Criteria for selecting research samples are 

manufacturing companies that are participants of the 2016-2018 PROPER period, 

manufacturing companies that have not suffered a net loss for 3 years, and 

manufacturing companies that publish financial reports and annual reports and 

present additional information for research. Manufacturing companies that 

became the sample of research according to criteria amounted to 39. Data 

collection methods by downloading financial reports and annual reports on the 

Indonesia Stock Exchange website. The analysis technique uses multiple linear 

regression analysis. The results showed that partially corporate social 

responsibility affects the value of the company, while environmental performance 

does not affect the value of the company. The results of the study simultaneously 

showed that corporate social responsibility and environmental performance 

influence the value of the company. 

 

Keywords: Corporate Social Responsibility, Environmental Performance, 

Company Value. 


