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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui apakah terdapat perbedaan kualitas 

layanan antara online shop Bukalapak dengan Tokopedia. Populasi penelitian ini 

adalah Mahasiswa Fakultas Ekonomi Dan Bisnis Universitas Wijaya Kusuma 

Surabaya yang pernah melakukan pembelian di online shop Bukalapak dan 

Tokopedia sebanyak 50 responden. Analisis yang digunakan untuk menguji 

hipotesis penelitian menggunakan aplikasi SPSS 16.0 yaitu uji independent sample 

t-test. Hasil penelitian berdasarkan hasil uji perbedaan Independent-Sample T Test, 

diketahui taraf signifikansi p = 0,731. Hasil tersebut menunjukkan bahwa p > 0,01, 

Hasil tersebut dapat dikatakan bahwa tingkat kualitas layanan online shop 

Bukalapak dan kualitas layanan online shop Tokopedia pada dasarnya sama. Nilai 

mean pada kualitas layanan online shop Bukalapak sebesar 38,9200 dan kualitas 

layanan online shop Tokopedia sebesar 38,6800. 

 Kata Kunci : Kualitas Layanan, Online Shop. 
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ABSTRACT 

This study aims to determine whether there are differences in the quality of services 

between Bukalapak's online shop and Tokopedia. The population of this study was 

the Students of the Faculty of Economics and Business, University of Wijaya 

Kusuma Surabaya who had purchased online shops at Bukalapak and Tokopedia 

with 100 respondents. The analysis used to test the research hypothesis using the 

SPSS 16.0 application is the independent sample t-test. The results of the study 

based on the results of the Independent-Sample T Test difference test, found the 

significance level p = 0.731. These results indicate that p> 0.01, the results can be 

said that the quality level of Bukalapak's online shop service and the quality of 

Tokopedia's online shop service are basically the same. The mean value of 

Bukalapak's online shop service quality is 38,9200 and the quality of Tokopedia's 

online shop service is 38,6800. 

Keywords: Service Quality, Online Shop 



 


