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ABSTRAK

Penelitian ini bertujuan untuk meneliti pengaruh Persepsi Harga, Word Of Mouth,
dan Kepercayaan Konsumen terhadap keputusan pembelian pada online shop SHOPEE
(Studi Pada Mahasiswa Fakultas Ekonomi Universitas Wijaya Kusuma Surabaya).

Teknik pengambilan sampel yang digunakan adalah non-probability sampling,
dengan prosedur purposive sampling. Dan terdapat 80 responden menjadi sampel
penelitian ini. Data ini diperoleh dari Mahasiswa Fakultas Ekonomi Universitas Wijaya
Kusuma Surabaya. Metode analisis yang digunakan untuk menguji hipotesis dalam
penelitian adalah analisis regresi linier berganda.

Hasil hipotesis pertama menunjukan bahwa Persepsi Harga, Word Of Mouth dan
Kepercayaan Konsumen dapat disimpulkan bahwa secara individu ketiga variable bebas
berpengaruh terhadap varaibel terikat yaitu Keputusan Pembelian dan hipotesis kedua
berbunyi “Diduga Persepsi Harga berpengaruhdominan terhadap keputusan pembelian
pada online shop SHOPEE.
Kata Kunci : Persepsi Harga, Word Of Mouth, Kepercayaan Konsumen, Keputusan
Pembelian
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ABSTRACT

This study aims to examine the influence of Price Perseption, Word Of Mouth,
and Customer Trust on Purcashing Decision in Online Shop SHOPEE (Studies In
Students Faculty of Economics, University of Wijaya Kusuma Surabaya).

The sampling technique used is non probability sampling, with the procedure
purposive sampling. And there are 80 respondents to the sample of this study. This data is
obtained from the Students of the Faculty of Economics, University of Wijaya Kusuma
Surabaya.The method of analysis used to test the hypothesis in the study is multiple linear
regression analysis.

The results of the first hypothesis show that Price Perception, Word of Mouth and
Consumer Trust can be concluded that the third individual independent variable
influences the dependent variable, namely the Purchasing Decision and the second
hypothesis reads: "It is assumed that Price Perception has a dominant influence on
purchasing decisions at the SHOPEE online shop."
Keywords :Price Perception, Word Of Mouth, Customer Trust, Purchase Decisions


