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ABSTRAK

Perkembangan fashion di indonesia sudah mencapai titik yang mengesankan.
Bisa dilihat dari banyaknya outlet penjual baju, maraknya online shop yang
menawarkan berbagai model fashion, dan diskon besar besaran untuk menarik minat
konsumen. Hal ini mengakibatkan konsumen merasa tergiur untuk membeli produk
tersebut tanpa direncanakan. Maka dari itu penulis ingin mengetahui pengaruh gaya
hidup berbelanja, diskon, dn keterlibatan fashion terhadap keputusan pembelian

impulsif pada konsumen fashion di Pakuwon Mall Surabaya.

Populasi dalam penelitian ini adalah konsumen fashion di Pakuwon Mall
Surabaya dengan jumlah sampel sebanyak 100 konsumen berdasarkan metode
pengambilan sampel non probability sampling, dengan metode purposive sampling
karena penulis menganggap agar data yang diperoleh nantinya bisa lebih
representatif. Teknik pengujian data yang digunakan dalam penelitian ini meliputi uji
regresi linier berganda, uji T, dan uji F dengan program SPSS versi 23.Hasil
penelitian ini menunjukkan bahwa gaya hidup berbelanja, diskon, dn keterlibatan
fashion berpengarus secara signifikan terhadap keputusan pembelian impulsif pada

konsumen fashion di Pakuwon Mall Surabaya.

Kata kunci: gaya hidup berbelanja, diskon, keterlibatan fashion, keputusan pembelian

impulsif.



ABSTRACT

The development of fashion has reached the impressive point in Indonesia. It
can be seen from the number of outlets clothes seller, the online shop that offers
various of fashion models, and large scale discount to attract the interest of
consumer. This resulted in consumer feel tempted to buy the product without planned.
Therefore, the writer wants to know the influence of shopping lifestyle, discount, and
fashion involvement on impulsive buying decision to fashion consumer at Pakuwon

Mall Surabaya.

Population in this research if fashion consumer at Pakuwon Mall Surabaya
with a sample as many as 100 consumers based the sampling method no-probanility
sampling, with purposive sampling method because the writer considers that the data
obtained can be more representative later. The techniques of data test used in this
research are multiple linear regression test, T test, and F test with SPSS program
version 23. The result of this research shows that shopping lifestyle, discount, and
fashion involvement have a significant effect on impulsive buying decision to fashion

consumer at Pakuwon Mall Surabaya.

Keywords: Shopping lifestyle, discount, fashion involvement,impulse buying
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