
2BExploring The Influence of
Online Reviews on Sales: An
Empirical Analysis of Lady-

Managed Indonesia
Restaurants in East Asia

by Nia Saurina

Submission date: 30-Oct-2023 05:09PM (UTC+0700)
Submission ID: 2211801718
File name: Document_2_1_-_Endang_Noerhartati_-_JIB-JWEE.pdf
(1.01M)
Word count: 8308
Character count: 45971





.











































.











8%
SIMILARITY INDEX

5%
INTERNET SOURCES

2%
PUBLICATIONS

3%
STUDENT PAPERS

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

2BExploring The Influence of Online Reviews on Sales: An
Empirical Analysis of Lady-Managed Indonesia Restaurants
in East Asia
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

< 1%

www.grips.ac.jp
Internet Source


