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ABSTRAK
Tujuan dari penelitian ini adalah untuk mengetahui pengaruh store
atmosphere dan experiential marketing terhadap loyalitas pelanggan dengan
kepuasan pelanggan sebagai variable mediasi pada Tropikal Coffee. Metode
penelitian ini menggunakan metode kauntitatif melalui model Partial Least

Square (PLS) dengan bantuan WarpPLS 7.0

Hasil penelitian ini yaitu 1). Store atmosphere tidak berpengaruh
terhadap kepuasan pelanggan, 2). Experiential marketing berpengaruh terhadap
kepuasan pelanggan, 3). Kepuasan pelanggan berpengaruh terhadap loyalitas
pelanggan, 4). Kepuasan pelanggan tidak mampu memediasi sfore atmosphere
terhadap loyalitas pelanggan, 5) kepuasan pelanggan mampu memediasi

experiential marketing terhadap loyalitas pelanggan.

Kata kunci : Store Atmosphere, Experiential Marketing, Kepuasan pelanggan

dan Loyalitag pelanggan.
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ABSTRACT

The purpose of this study was to determine the effect of store atmosphere
and experiential marketing on customer loyalty with customer satisfaction as a
mediating variable in Tropical Coffee. The second research method uses a
quantitative method through the Partial Least Square (PLS) model with the help of

WarpPLS 7.0
The results of this study are 1). Store atmosphere has no effect on customer
satisfaction, 2). Experiential marketing influences customer satisfaction, 3).

Customer satisfaction affects customer loyalty, 4). Customer satisfaction is not able
to mediate store atmosphere on customer loyalty, 5) customer satisfaction is able

to mediate experiential marketing on customer loyalty.

Keywords: Store Atmosphere, Experiential Marketing, Customer Satisfaction and
Customer Loyalty
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