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ABSTRAK 

 

Maksud dari analisis ini ialah untuk menguji pengaruh harga, desain produk, dan layanan purna 

jual terhadap keputusan pembelian sepeda motor merek Honda di PT. Utomo Cipta Sentosa 

Surabaya. Variabel independen pada ulasan ini ialah harga, desain produk, dan layanan purna jual. 

Sementara itu variabel dependen ialah keputusan pembelian sepeda motor merek Honda di PT. 

Utomo Cipta Sentosa Surabaya. Pada ulasan ini, pemilihan sampel dilangsungkan melalui metode 

non probability sampling lewat prosedur purposive sampling dengan kriteria umur minimal 17 

tahun dan berkunjung di outlet PT. Utomo Cipta Sentosa Surabaya. Sampel yang dipakai sebanyak 

96 orang. Uji yang dipakai ialah uji hipotesis, uji reliabilitas dan uji validitas. Alhasil ialah segala 

variabel yang mempunyai reabilitas & validitas yang baik. Teknik analisis untuk menguji hipotesis 

menggunakan analisis regresi linear berganda. Hasil uji regresi linear berganda menunjukan thitung 

> ttabel dengan signifikansi < 0,05. Dengan demikian hipotesis pertama yang menyatakan “harga 

berpengaruh signifikan terhadap keputusan pembelian sepeda motor merek Honda di PT. Utomo 

Cipta Sentosa Surabaya” dapat didukung kebenarannya. Demikian juga dengan hipotesis kedua 

yang menyatakan “desain produk berpengaruh signifikan terhadap keputusan pembelian sepeda 

motor merek Honda di PT. Utomo Cipta Sentosa Surabaya” dapat didukung kebenarannya. 

Hipotesis ketiga yang menyatakan “layanan purna jual berpengaruh signifikan terhadap keputusan 

pembelian sepeda motor merek Honda di PT. Utomo Cipta Sentosa Surabaya” juga dapat didukung 

kebenarannya. 
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ABSTRACT 

 

The purpose of this analysis is to test the influence of price, product design, and after-sales service 

on the purchasing decision of Honda brand motorcycles at PT. Utomo Cipta Sentosa Surabaya. 

The independent variables in this review are price, product design, and after-sales service. 

Meanwhile, the dependent variable is the decision to buy Honda brand motorcycles at PT. Utomo 

Cipta Sentosa Surabaya. In this review, the selection of samples was carried out through a non-

probability sampling method through a purposive sampling procedure with a minimum age 

criterion of 17 years and visited at PT outlets. Utomo Cipta Sentosa Surabaya. In this review, the 

selection of samples was carried out through a non-probability sampling method through a 

purposive sampling procedure with a minimum age criterion of 17 years and visited at PT outlets. 

Utomo Cipta Sentosa Surabaya. The sample used was 96 people. The tests used are hypothesis 

tests, reliability tests and validity tests. The result is all variables that have good reability 

&validity. Analytical techniques for testing hypotheses using multiple linear regression analysis. 

The results of the multiple linear regression test showed a > ttable calculation with a significance 

of < 0.05. Thus the first hypothesis states "price has a significant effect on the purchasing decision 

of Honda brand motorcycles in PT. Utomo Cipta Sentosa Surabaya" can be supported by its truth. 

Likewise with the second hypothesis which states "product design has a significant effect on the 

purchasing decision of Honda brand motorcycles in PT. Utomo Cipta Sentosa Surabaya" can be 

supported by its truth. The third hypothesis states "after-sales service has a significant effect on 

the purchasing decision of Honda brand motorcycles at PT. Utomo Cipta Sentosa Surabaya" can 

also be supported by its truth. 

Keywords: Price, Product Design, After-sales Service & Purchasing Decision 
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