
Utilitarian and Hedonic
Motivations: Its Influences on

Search and Purchase Intention
on Instagram
by Santirianingrum Soebandhi

Submission date: 14-Apr-2021 10:44AM (UTC+0700)
Submission ID: 1558735120
File name: c.1.7_IEOM_-_Artikel_Utilitarian_and_Hedonic.pdf (903.01K)
Word count: 4527
Character count: 25827



1

24

40

41



1

7

20

46



1

7
7

32

42



1

34



1

28

43
45



1

2

3

4

8

9

10

12

13

16

18

19

21

25

27

29

33

35 35

36

47



1

5

6

11

14

15

17

22

23

26

30

31

37

44



1

38

39



22%
SIMILARITY INDEX

15%
INTERNET SOURCES

16%
PUBLICATIONS

18%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7

Utilitarian and Hedonic Motivations: Its Influences on Search
and Purchase Intention on Instagram
ORIGINALITY REPORT

PRIMARY SOURCES

Azizah Ahmad. "Business Intelligence for
Sustainable Competitive Advantage", Emerald,
2015
Publication

investigacion.ubu.es
Internet Source

www.scielo.br
Internet Source

Ruchi Khandelwal, Ruchi Jain, Deepa Kapoor.
"chapter 3 Contextual Factors for Rural
Entrepreneurship and Innovation", IGI Global,
2021
Publication

Submitted to Otto-von-Guericke-Universität
Magdeburg
Student Paper

akademiai.com
Internet Source

Submitted to KDU College Sdn Bhd
Student Paper



1%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

investigacion.unirioja.es
Internet Source

Submitted to Appalachian State University
Student Paper

Submitted to IAIN Surakarta
Student Paper

en.wikipedia.org
Internet Source

Submitted to University of Salford
Student Paper

jbees.or.kr
Internet Source

seajbel.com
Internet Source

thesportjournal.org
Internet Source

Michela Matarazzo, Lara Penco, Giorgia
Profumo, Roberto Quaglia. "Digital
transformation and customer value creation
in Made in Italy SMEs: A dynamic capabilities
perspective", Journal of Business Research,
2021
Publication



17 1%

18 1%

19 1%

20 1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

eresearch.ozyegin.edu.tr
Internet Source

essay.utwente.nl
Internet Source

Submitted to Anglia Ruskin University
Student Paper

Submitted to London School of Economics
and Political Science
Student Paper

Submitted to Northern Consortium UK
Student Paper

Submitted to University of Lincoln
Student Paper

Submitted to University of Teesside
Student Paper

Submitted to College of the North Atlantic-
Qatar
Student Paper

Submitted to University of Reading
Student Paper

Submitted to University of West London
Student Paper

Submitted to Badan Pengembangan dan
Pembinaan Bahasa Kementerian Pendidikan
dan Kebudayaan



28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

Student Paper

Yongche Chung, Sangyoon Chin. "Factors
Affecting the BIM Acceptance of Construction
Managers", Korean Journal of Construction
Engineering and Management, 2015
Publication

Submitted to Sim University
Student Paper

sinta2.ristekdikti.go.id
Internet Source

Submitted to Victoria University of Wellington
Student Paper

www.ecrc.nsysu.edu.tw
Internet Source

prodihumas.fikom.unpad.ac.id
Internet Source

psasir.upm.edu.my
Internet Source

Sheng-Hsun Hsu, Wun-hwa Chen, Ming-jyh
Hsieh. "Robustness testing of PLS, LISREL, EQS
and ANN-based SEM for measuring customer
satisfaction", Total Quality Management &
Business Excellence, 2006
Publication

Submitted to Universitas Atma Jaya
Yogyakarta



37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44

Student Paper

Submitted to University of Birmingham
Student Paper

ssi-schaefer.com.au
Internet Source

Kahraman, Cengiz, Sezi Cevik Onar, and Basar
Oztaysi. "Fuzzy Multicriteria Decision-Making:
A Literature Review", International Journal of
Computational Intelligence Systems, 2015.
Publication

jurnal.unmer.ac.id
Internet Source

ls00012.mah.se
Internet Source

Frederic Marimon, Luc Honore Petnji Yaya,
Marti Casadesus Fa. "Impact of e-Quality and
service recovery on loyalty: A study of e-
banking in Spain", Total Quality Management
& Business Excellence, 2012
Publication

Hsiuju Rebecca Yen. "An attribute-based
model of quality satisfaction for Internet self-
service technology", The Service Industries
Journal, 2005
Publication

Submitted to University of Durham
Student Paper



<1%

45 <1%

46 <1%

47 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

faculty.mu.edu.sa
Internet Source

www.mmaglobal.org
Internet Source

Chenchen Zhou, Mingxia Gou, Ming Ji, YING LI,
Xuqun You. "Airport Servicescape, Approach
Intentions, and the Mediating Role of
Perceived Merchandise Value and Shopping
Value", Japanese Psychological Research, 2020
Publication


