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ABSTRAK

Indonesia sebagai negara agraris dan memiliki kondisi aglokimat yang
mendukung merupakan tempat potensial untuk mengembangkan komoditas
hortikultura seperti diantaranya adalah tanaman hias. Tanaman hias memiliki
karakteristik morfologi bernilai estetik dan eksotik, diantaranya tanaman hias
bunga (anggrek, krisan, mawar, sedap malam, dan anthurium), tanaman hias
berdaun indah (aglonema, puring, pucuk merah, dan siprus), serta tanaman
hias perdu dan pohon (bugenvil, palem, sikas, dan beringin). Adapun tujuan
dari penelitian ini yaitu : 1.) Mengetahui faktor yang mempengaruhi keputusan
konsumen dalam pembelian bunga mawar potong di pasar bunga Kayoon
Surabaya secara simultan; 2.) Mengetahui faktor apa saja yang paling dominan
mempengaruhi keputusan konsumen dalam pembelian bunga mawar potong
impor di pasar bunga Kayoon Surabaya secara parsial. Hipotesis dari penelitian
ini yaitu: 1.) Diduga keputusan pembelian konsumen bunga potong mawar
dipengaruhi oleh keempat variable harga, produk, promosi dan lokasi secara
simultan; 2.) Diduga keputusan pembelian konsumen bunga potong mawar
dipengaruhi oleh keempat variable harga, produk, promosi dan lokasi secara
parsial. Metode penelitian ini menggunakan regresi linier berganda dengan
variable dependen keputusan pembeli dan variable independen (produk, harga,
promosi dan lokasi), sehingga rumus analisis regresi berganda Y = B0 + B1X1 + B2X2
+B3X3 + B4x4 + e. Kesimpulan dari penelitian ini adalah :1.) Pengaruh Harga,
Produk, Promosi dan Lokasi terhadap keputusan pembelian bunga potong mawar
di Kayoon. Memiliki nilai F hitung (2,662) < F tabel (2,69) dengan tingkat
kesalahan 5% maka hipotesis HO diterima, yang artinya tidak ada pengaruh
signifikan antar 4 variabel independen terhadap keputusan pembelian bunga
potong mawar di Kayoon. 2.) Variabel Harga, Produk dan Lokasi tidak
berpengaruh signifikan terhadap keputusan pembelian. Kecuali variabel Promosi
yang memiliki nilai hasil t hitung 2,222 > t tabel 2,04, maka H1 diterima artinya
variabel promosi berpengaruh signifikan terhadap keputusan membeli. Hal ini
dikarenakan banyak konsumen yang tertarik akan promosi untuk mengambil
keputusan pembelian.

Kata kunci: Keputusan Pembelian, Analisis Regresi Linier Berganda, Bunga
potong mawar
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ABSTRACT

Indonesia as an agricultural country and having supportive agricultural conditions
is a potential place to develop horticultural commodities such as ornamental
plants. Ornamental plants have morphological characteristics of aesthetic and
exotic values, including ornamental flowers (orchids, chrysanthemums, roses,
tuberose, and anthurium), ornamental plants with beautiful leaves (aglonema,
croton, red shoots, and cyprus), as well as shrubs and trees. (bougainvillea, palm,
cycad, and banyan). The objectives of this study are: 1.) Simultaneously
determine the factors that influence consumer decisions in purchasing cut roses at
the Kayoon flower market in Surabaya; 2.) Knowing what factors are most
dominant in influencing consumer decisions in purchasing imported cut roses in
the Kayoon Surabaya flower market partially. The hypotheses of this study are:
1.) It is assumed that consumer purchasing decisions of rose cut flowers are
influenced by the four variables of price, product, promotion and location
simultaneously; 2.) It is assumed that consumer purchasing decisions of rose cut
flowers are partially influenced by the four variables of price, product, promotion
and location. This research method uses multiple linear regression with the
dependent variable of buyer decisions and independent variables (product, price,
promotion and location), so the multiple regression analysis formula Y = 0 +
B1X1 + B2X2 + B3X3 + P4X4 + e. The conclusions of this study are: 1.) The
effect of price, product, promotion and location on the decision to purchase cut
roses in Kayoon. Having a calculated F value (2,662) <F table (2.69) with an error
rate of 5%, the hypothesis HO is accepted, which means that there is no significant
influence between the 4 independent variables on the decision to buy cut roses in
Kayoon. 2.) Price, Product and Location variables do not have a significant effect
on purchasing decisions. Except for the promotion variable which has a t value of
2.222> t table 2.04, then H1 is accepted, meaning that the promotion variable has
a significant effect on buying decisions. This is because many consumers are
interested in promotions to make purchasing decisions.

Keywords: Purchase Decision, Multiple Linear Regression Analysis, Cut roses
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