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ABSTRAK 

Tujuan dari penelitian ini adalah untuk mengetahui dampak inovasi dan visual 

marchendise terhadap minat beli merchandise Lawless Store Jakarta. Hipotesis satu 

dari penelitian ini adalah Inovasi berpengaruh signifikan terhadap minat beli 

merchandise pada Lawless Store Jakarta dan hipotesis dua adalah Visual 

Merchandise berpengaruh signifikan terhadap minat beli merchandise Lawless 

Store Jakarta. Sampel dalam penelitian ini adalah masyarakat yang berdomisili di 

Surabaya yang pernah berkunjung ke Lawless Store Jakarta. Jumlah sampel 

sebanyak 50 responden. Variabel bebas dalam penelitian ini yaitu Inovasi dan 

Visual Merchandising. Variabel terikat dalam penelitian ini yaitu minat beli. Teknik 

analisis data yang digunakan untuk hipotesis ini yaitu teknik analisis regresi 

berganda. Sebelum dilakukan analisis regresi linear berganda, dilakukan uji 

validitas dan reliabilitas. Hasil uji validitas dan reliabilitas menunjukkan hasil yang 

valid dan reliable. Dari hasil uji regresi linear berganda membuktikan bahwa 

Inovasi tidak berpengaruh terhadap minat beli dan Visual Marchendice 

berpengaruh signifikan terhadap minat beli merchandise di Lawless Store. Dengan 

demikian hipotesis satu ditolak dan hipotesis dua dalam penelitian ini diterima. 

 

Kata kunci: Inovasi, Visual Marchendising, Minat Beli , Lawless Store 
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ABSTRACT 

 

 

The purpose of this study was to determine the impact of innovation and visual 

marchendise on buying interest in Jakarta's Lawless Store merchandise. 

Hypothesis one of this research is that Innovation has a significant effect on buying 

interest in merchandise at Lawless Store Jakarta and hypothesis two is that Visual 

Merchandise has a significant effect on buying interest in Lawless Store Jakarta 

merchandise. The sample in this study are people who live in Surabaya who have 

visited the Jakarta Lawless Store. The number of samples is 50 respondents. The 

independent variables in this study are Innovation and Visual Merchandising. The 

dependent variable in this study is buying interest. Data analysis technique used 

for this hypothesis is multiple regression analysis techniques. Before a multiple 

linear regression analysis is performed, a validity and reliability test is performed. 

The results of the validity and reliability test showed valid and reliable results. 

From the results of multiple linear regression tests prove that Innovation has no 

effect on buying interest and Visual Marchendice has a significant effect on buying 

interest in merchandise at Lawless Store. Thus hypothesis one was rejected and 

hypothesis two in this study was accepted. 

 

Keywords: Innovation, Visual Marchendising, Purchase Interest, Lawless Store 


