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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh 

kepercayaan, kemudahan, dan kualitas informasi terhadap keputusan pembelian 

secara online pada situs bukalapak.com. 

Teknik pengambilan sampel dalam penelitian ini menggunakan purposive 

sampling dengan kriteria mahasiswa Fakultas Ekonomi Universitas Wijaya 

Kusuma Surabaya yang pernah berbelanja secara online di bukalapak.com. 

Jumlah sampel sebanyak 40 responden, teknik analisis untuk menguji hipotesis 

menggunakan regresi linier berganda sebelum dilakukan uji hipotesis dilakukan 

uji kualitas data berupa uji validitas dan reliabilitas. 

Dari hasil penelitian uji validitas semua variabel dinyatakan valid, karena 

signifikansinya <0,05 dan pada uji reliabilitas semua variabel dinyatakan reliabel 

karena cronbach alpha  >0,6. Dari hasil uji f dalam regresi linear berganda 

diketahui bahwa seluruh variabel bebas (kepercayaan, kemudahan dan kualitas 

informasi) secara simultan berpengaruh signifikan terhadap keputusan pembelian 

dengan nilai signifikansinya sebesar 0,044 < 0,05. 

Dari hasil uji t diperoleh hasil bahwa kepercayaan secara parsial tidak 

berpengaruh signifikan terhadap keputusan pembelian, karena thitung< ttabel yaitu -

1,148 < 2,028 dan tingkat  signifikansi kepercayaan sebesar 0,258 > 0,05, maka 

Ho diterima dan Ha ditolak. Dan kemudahan secara parsial tidak berpengaruh 

signifikan terhadap keputusan pembelian, karena thitung< ttabel yaitu -0,055 < 2,028 

dan tingkat  signifikansi kemudahan sebesar 0,956 > 0,05, maka Ho diterima dan 

Ha ditolak. Sedangkan untuk kualitas informasi secara parsial berpengaruh 

signifikan terhadap keputusan pembelian, karena thitung> ttabel yaitu 2,034 > 2,028 

dan tingkat  signifikansi kualitas informasi sebesar 0,049 < 0,05, maka Ho ditolak 

dan Ha diterima. 

 

Kata kunci: Kepercayaan, Kemudahan, Kualitas Informasi, Keputusan Pembelian 

 

 

 

 

 

 

 

 

 



ABSTRACT 

  

This research aimed to know how big influences of credibility, 

easiness, and quality of information about buying decision through online store 

on bukalapak.com . 

Data sampling in this research used purposive sampling technique 

within some criteria, such as: student at Faculty of Economy in University of 

Wijaya Kusuma Surabaya, whom they had ever bought an item through 

bukalapak.com online store. Total number of sample was 40 respondents, and 

an analysis technique which tested some hypotheses was multiple linear 

regression. And before we did hypotheses test, it was also done data quality 

testing, which were: validity and reliability test. 

Based on this result test, validity test result of all variables was valid, 

because the significance value was < 0.05. About reliability test result, the 

variables were reliable, because score of cronbach alpha was > 0.6. Based on f-

test result on multiple linear regression was known that all independent 

variables (credibility, easiness and quality of information) had influenced 

significant and simultaneously buying decision within significance score at 

0.044 < 0.05 . 

Based on t-test result, it gained outcomes, which were: credibility 

partially had not influenced significant of buying decision, because score of 

tcount< ttable was -1.148 < 2.028 and score of significance level of credibility was 

0.258 > 0.05, so that Ho was accepted and Ha was rejected. And about 

easiness, it partially had not influenced significant of buying decision, because 

score of tcount<ttable was -0.055 < 2.028 and score of significance level of 

easiness was 0.956 > 0.05, so that Ho was accepted and Ha was rejected. 

Meanwhile, quality of information partially had influenced significant of 

buying decision, because score of tcount> ttable was 2.034 > 2.028 and the score 

about significance level of quality of information was 0.049 < 0.05, so that Ho 

was rejected and Ha was accepted. 
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