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ABSTRACTION 

 

Thebpurpose ofbthis studynis to determinemthe effectnof eachnvariable, 

namely brand image, productnquality, andnprice onnMcDonald'snconsumer's 

Graha Family Surabaya purchasing decisions. All McDonald's Graha Family 

Surabaya consumers are the population of this study and nonprobability sampling 

is a sampling technique and the sample of this study is 120 people. Multiple linear 

regression is a datatanalysis technique usedtto answertthe hypotheses oftthis study. 

Prior to the preparation of the hypothesis, the validity and reliability tests are 

carried out. 

Basedgon thenresults of thetvalidity and reliabilityttests are all validnand 

reliable variables. The results oftthettttest carried out cantbe concludedtthat each 

variable, namely brandtimage, producttquality, andtprice, influences the purchase 

decision of McDonald's Consumer Graha Family Surabaya. 

Keywords: brand image, product quality, price, purchase decision. 
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ABSTRAKSI 

 

 Tujuan dari penelitianmini adalah mengetahui pengaruhmdari tiap – tiap 

variabel yaitumcitrammerek, kualitasmproduk, danmharga terhadapmkeputusan 

pembeliannkonsumen McDonald’’s Graha Family Surabaya. Seluruh konsumen 

McDonald’s Graha Family Surabaya adalah populasi dari penelitian ini dan 

nonprobabilitymsampling adalah teknikmpengambilan samplingmdanmsampel 

penelitianyini berjumlahy120yorang.Regresitliniertberganda adalah tekniktanalisis 

data yang digunakan untuk menjawab hipotesisndari penelitiannini. Sebelum 

dilakukan penyusunan hipotesis dilakukan ujitvaliditas dantreliabilitas. 

 Berdasarkan hasilyuji validitasydanyreliabilitas seluruhnya adalahtvariabel 

valid dan reliable. Hasiltuji t yangtdilakukantdapat disimpulkantbahwatmasing – 

masingtvariabel yaitu citrammerek, kualitasmproduk, danmhargamberpengaruh 

terhadaptkeputusantpembeliantkonsumen McDonald’s Graha Family Surabaya. 

Kata kunci : citra merek, kualitas produk, harga, keputusan pembelian. 

 


