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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh shopping lifestyle dan
fashion involvement terhadap impulse buying pada konsumen fashion Matahari
Department Store Bangkalan. Variabel bebas yang diteliti yaitu shopping lifestyle
dan fashion involvement, sedangkan variabel terikatnya yaitu impulse buying.
Teknik penentuan sampel yang digunakan yaitu purposive sampling dengan
jumlah sampel 71 responden. Teknik analisis yang digunakan yaitu Analisis
Regresi Linier Berganda. Berdasarkan uji F diperoleh hasil bahawa shopping
lifestyle dan fashion involvement secara simultan berpengaruh signifikan terhadap
impulse buying pada konsumen fashion Matahari Department Store Bangkalan.
Berdasarkan uji t shopping lifestyle dan fashion involvement secara parsial
berpengaruh signifikan terhadap impulse buying pada konsumen fashion Matahari
Department Store Bangkalan.

Kata Kunci : Shopping Lifestyle, Fashion Involvement dan Impulse Buying.
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ABSTRACT

This research aimed to know an influence of shopping lifestyle and fashion
involvement about impulse buying of fashion consumer at Matahari Department
Store Bangkalan. Constant variables which was researched were shopping lifestyle
and fashion involvement, meanwhile the controlled variable was impulse buying.
Sample determination method at this research used purposive sampling technique
within 71 participants as the samples. And analysis technique used multiple linear
regression analysis. Based on F-test, this research gained a result that shopping
lifestyle and fashion involvement simultaneously have a significant influence of the
impulse buying of fashion consumer at this department store. On the other hand,
based on T-test, shopping lifestyle and fashion involvement partially also have a
significant influence of the impulse buying of fashion consumer at the Matahari
department store Bangkalan.

Keywords: Shopping Lifestyle, Fashion Involvement, Impulse Buying
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