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Pengaruh Kepemilikan Institusional, Kepemilikan Manajerial,              

Komite Audit, Audit Brand Name dan Ukuran Perusahaan terhadap 

Integritas Laporan Keuangan  

ABSTRAK 

Penelitian ini dilakukan agar memperoleh bukti empiris tentang 

Pengaruh Kepemilikan Institusional, Kepemilikan Manajerial, Komite 

Audit, Audit Brand Name dan Ukuran Perusahaan terhadap Integritas 

Laporan Keuangan.  

Setelah dilakukan metode purposive sampling didapatkan 30 

perusahaan perbankan yang memenuhi kriteria. Periode dalam penelitian 

ini selama 3 tahun yaitu 2014 sampai 2016, sehingga didapatkan 90 

sampel data penelitian. Metode analisa dalam penelitian ini menggunakan 

uji regresi logistik. 

Hasil uji regresi pada tabel variabel in the equation menunjukkan 

bahwa  variable kepemilikan manajerial tidak memiliki pengaruh secara 

signifikan terhadap variabel integritas laporan keuangan. Sedangkan 

variabel kepemilikan institusional, komite audit, audit brand name dan 

ukuran perusahaan memiliki pengaruh secara siginfikan terhadap variabel 

integritas laporan keuangan. 

 

Kata Kunci  : Integritas Laporan Keuangan, Kepemilikan Institusional, 

Kepemilikan Manajerial, Komite Audit, Audit Brand Name, Ukuran 

perusahaan. 
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The Influence Institutional Ownership, Management Ownership,    

Audit Committee, Audit Brand Name and Size of Company on     

Integrity of Financial Statements. 

ABSTRACT 

This research was conducted in order to obtain empirical evidence 

of the Effect of Institutional Ownership, Managerial Ownership, Audit 

Committee, Brand Name Audit and Company Size on Financial Statement 

Integrity. 

After the purposive sampling method, 30 banking companies meet 

the criteria. Period in this research for 3 years from 2014 until 2016, so 

that obtained 90 samples of research data. Analysis method in this 

research using logistic regression test. 

Regression test results in the variable table in the equation shows 

that managerial ownership variables do not have a significant influence 

on the variable integrity of financial statements. While the variables of 

institutional ownership, audit committee, brand name audit and firm size 

have influence siginfikan to variable integrity of financial statement. 

 

Keyword  : integrity of financial statement, institutional ownership, 

management ownership, audit committee, Audit Brand Name and size of 

company. 
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