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ABSTRAK 

 

Tujuan penelitian ini adalah untuk menganalisis faktor yang mendorong 

keputusan pembelian online di Surabaya. Pengumpulan data dalam penelitian ini 

menggunakan kuesioner dengan jumlah responden 100, yang dibagikan kepada 

masyarakat yang berada di daerah Lidah Wetan dengan syarat pernah melakukan 

pembelian secara online dengan batas usia minimal 18 tahun. Teknik pengambilan 

sampling yang digunakan adalah non-probability sampling, data yang diperoleh 

kemdian dianalisis dengan menggunakan Statistical Package for the Social 

Sciences (SPSS). Berdasarkan hasil peneitian diperoleh bahwa semua faktor 

berpengaruh positif dan signifikan sedangkan untuk faktor sistem pembayaran 

berpengaruh negatif dan faktor risiko barang tidak signifikan terhadap keputusan 

pembelian online. 

 

Kata Kunci : Analis Faktor,  Keputusan Pembelian dan Belanja Online 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 The purpose of this study is to analyze the factors that drive online 

purchasing decisions in Surabaya. Data collection in this study used a 

questionnaire with a number of respondents 100, which were distributed to the 

people in the Lidah Wetan area with the condition that they had made an online 

purchase with a minimum age of 18 years. The sampling technique used was non-

probability sampling, the data obtained were analyzed using Statistical Package 

for the Social Sciences (SPSS). Based on the results of the research, it was found 

that all factors had a positive and significant effect while the payment system factor 

had a negative effect and the risk factors for goods were not significant for online 

purchasing decisions. 

 

Keywords: Factor Analyst, Online Purchasing and Shopping Decision 

 



DAFTAR ISI 

 

HALAMAN JUDUL ........................................................................................ i 

SURAT PERNYATAAN BEBAS PLAGIAT................................................. ii 

HALAMAN PERSETUJUAN KETUA PROGRAM STUDI. ........................ iii 

KATA PENGANTAR ..................................................................................... iv 

DAFTAR ISI .................................................................................................... vi 

DAFTAR TABEL ............................................................................................ ix 

DAFTAR GAMBAR ....................................................................................... xi 

DAFTAR LAMPIRAN .................................................................................... xii 

ABSTRAK ....................................................................................................... xiii 

ABSTRACT ....................................................................................................... xiv 

 

BAB I PENDAHULUAN ................................................................................ 1 

1.1 Latar belakang ................................................................................ 1 

1.2 Rumusan Masalah .......................................................................... 6 

1.3 Tujuan Penelitian ........................................................................... 7 

1.4 Manfaat Penelitian ......................................................................... 8 

1.5 Sistematika Penulisan .................................................................... 9 

 

BAB II TELAAH PUSTAKA ......................................................................... 11 

2.1. Landasan Teori .............................................................................. 11 

2.1.1. Belanja Online ..................................................................... 11 

2.1.2. Teknologi Informasi ............................................................ 13 

2.1.3. Kecepatan Pengiriman......................................................... 13 

2.1.4. Harga  .................................................................................. 14 

2.1.4.1. Macam-Macam Harga  ........................................... 15 

2.1.5. Sistem Pembayaran ............................................................. 16 

2.1.5.1. Pembayaran Cash .................................................... 17 

2.1.5.2. Pembayaran Transfer .............................................. 18 

2.1.5.3. Pembayaran Cash on Delivery ................................ 18 



2.1.6. Pengertian Pemasaran ......................................................... 19 

2.1.7. Produk. ................................................................................ 19 

2.1.8. Promosi................................................................................ 21 

2.1.9. Risiko Barang ...................................................................... 23 

2.1.10. Minat Pembelian ............................................................... 24 

2.1.11. Keputusan Pembelian Online ............................................ 26 

2.2. Penelitian Terdahulu ..................................................................... 27 

2.3. Hipotesis Dan Model Analis ......................................................... 28 

2.3.1. Hipotesis. ............................................................................. 28 

2.3.2. Model Analisa ..................................................................... 29 

 

BAB III METODE PENELITIAN................................................................... 31 

3.1. Pendekatan Penelitian ................................................................... 31 

3.2. Populasi Dan Sampel .................................................................... 31 

3.2.1. Populasi ............................................................................... 31 

3.2.2. Sampel ................................................................................. 32 

3.3. Identifikasi Variabel ...................................................................... 34 

3.4. Definisi Operasinal ........................................................................ 34 

3.5. Jenis Dan Sumber Data ................................................................. 40 

3.6. Prosedur Pengumpulan Data ......................................................... 41 

3.7. Teknik Analisis ............................................................................. 42 

3.7.1. Uji Instrumen....................................................................... 42 

3.7.1.1 Uji Validitas ............................................................. 42 

3.7.1.2. Uji Reliabilitas ........................................................ 42 

3.7.2. Uji Model ............................................................................ 43 

3.7.2.1. Analisis Regresi Linier Berganda ........................... 43 

3.7.3. Uji Hipotesis ........................................................................ 43 

3.7.3.1.Uji F ......................................................................... 43 

3.7.3.2.Uji t .......................................................................... 45 

 

 



BAB IV HASIL PENELITIAN DAN PEMBAHASAN ................................. 47 

4.1. Deskriptif Responden .................................................................... 47 

4.1.1. Deskriptif Usia Responden ................................................. 47 

4.1.2. Deskriptif Jenis Kelamin Responden .................................. 48 

4.1.3. Deskriptif Berdasarkan Media Responden .......................... 49 

4.1.4 Deskriptif Produk Responden .............................................. 50 

4.2. Deskriptif Parameter Penelitian .................................................... 51 

4.2.1. Teknologi Informasi ............................................................ 52 

4.2.2. Kecepatan Pengiriman......................................................... 53 

4.2.3. Harga ................................................................................... 55 

4.2.4. Sistem Pembayaran ............................................................. 56 

4.2.5. Produk ................................................................................. 58 

4.2.6. Promosi  .............................................................................. 60 

4.2.7. Risiko Barang ...................................................................... 62 

4.2.8. Keputusan Pembelian .......................................................... 63 

4.3. Hasil Analisis Data ........................................................................ 65 

4.3.1. Uji Validitas ........................................................................ 65 

4.3.2. Uji Reliabilitas..................................................................... 73 

4.4.Analis Model dan Pengujian Hippotesis  ....................................... 80 

4.4.1. Analisis Model .................................................................... 80 

4.5. Uji Hipotesis  ................................................................................. 85 

4.5.1.  Uji F ................................................................................... 85 

4.5.2. Uji t   .................................................................................... 87 

4.6. Pembahasan ................................................................................... 97 

 

BAB V SIMPULAN, SARAN DAN KETERBATASAN .............................. 102 

5.1. Simpulan ........................................................................................ 102 

5.2. Saran .............................................................................................. 104 

5.3. Keterbatasan .................................................................................. 105 

DAFTAR PUSTAKA 

LAMPIRAN 



DAFTAR TABEL 

 

Tabel 4.1 Klasifikasi Responden Berdasarkan Usia ..................................... 48 

Tabel 4.2 Klasifikasi Responden Berdasarkan Jenis Kelamin ...................... 49 

Tabel 4.3 Klasifikasi Responden Berdasarkan Media Yang Digunakan ...... 49 

Tabel 4.4 Klasifikasi Responden Berdasarkan Produk ................................. 50 

Tabel 4.5 Kategori Peneitian ......................................................................... 52 

Tabel 4.6  Jawaban responden terhadap Teknologi Informasi (X1) .............. 52 

Tabel 4.7  Jawaban Responden Terhadap Kecepatan Pengiriman (X2) ........ 53 

Tabel 4.8  Jawaban Responden Mengenai Harga (X3 ................................... )55 

Tabel 4.9  Jawaban Responden Mengenai Sistem Pembayaran (X4) ............ 56 

Tabel 4.10  Jawaban Responden Mengenai Produk (X5) ................................ 58 

Tabel 4.11  Jawaban Responden Mengenai Promosi (X6) .............................. 60 

Tabel 4.12  Jawaban Responden Mengenai Risiko Barang (X7) ..................... 62 

Tabel 4.13  Jawaban Responden Mengenai Keputusan Pembelian (Y1) ......... 63 

Tabel 4.14  Hasil Pengujian Validitas Teknologi Informasi (X1) ................... 65 

Tabel 4.15  Hasil Pengujian Validitas Kecepatan Pengiriman (X2 ................. )66 

Tabel 4.16  Hasil Pengujian Validitas Harga (X3) ........................................... 67 

Tabel 4.17  Hasil Pengujian Validitas Kecepatan Pengiriman (X4) ................ 68 

Tabel 4.18  Hasil Pengujian Validitas Produk (X5) ......................................... 69 

Tabel 4.19  Hasil Pengujian Validitas Promosi (X6) ....................................... 70 

Tabel 4.20  Hasil Pengujian Validitas Risiko Barang (X7) ............................. 71 

Tabel 4.21  Hasil Pengujian Validitas Keputusan Pembelian (Y) ................... 72 

Tabel 4.22  Hasil Uji Reliabilitas Teknologi Informasi (X1)........................... 73 

Tabel 4.23  Hasil Uji Reliabilitas Kecepatan Pengiriman (X2) ....................... 74 

Tabel 4.24 Hasil Uji Reliabilitas Harga (X3) .................................................. 74 

Tabel 4.25  Pembuangan Pernyataan Harga (X3) ............................................ 75 

Tabel 4.26 Hasil Uji Reliabilitas Sistem Pembayaran (X4) ............................ 76 

Tabel 4.27  Hasil Uji Reliabilitas Produk (X5) ................................................ 77 

Tabel 4.28  Hasil Uji Reliabilitas Promosi (X6) .............................................. 77 

Tabel 4.29  Pembuangan Pernyataan Promosi (X6)......................................... 78 



Tabel 4.30  Hasil Uji Reliabilitas Risiko Barang (X7)..................................... 79 

Tabel 4.31 Hasil Uji Reliabilitas Keputusan Pembelian (Y)........................... 79 

Tabel 4.32 Koefisien Regresi .......................................................................... 81 

Tabel 4.33  Hasil Uji F ..................................................................................... 85 

Tabel 4.34 Hasil Uji t ...................................................................................... 87 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



DAFTAR GAMBAR 

 

Gambar 1.1 Survei Pengguna Internet 2017 .................................................... 2 

Gambar 1.2 Hasil Suurvey Pengguna .............................................................. 3 

Gambar 3.1 Kurva Dsitribusi F ........................................................................ 45 

Gambar 3.2 Kurva Distribusi t ......................................................................... 46 

Gambar 4.1 Kurva Distribusi F ........................................................................ 86 

Gambar 4.2 Kurva Distribusi t X1 ................................................................... 88 

Gambar 4.3 Kurva Distribusi t X2 ................................................................... 89 

Gambar 4.4 Kurva Distribusi t X3 ................................................................... 91 

Gambar 4.5 Kurva Distribusi t X4 ................................................................... 92 

Gambar 4.6 Kurva Distribusi t X5 ................................................................... 93 

Gambar 4.7 Kurva Distribusi t X6 ................................................................... 95 

Gambar 4.8 Kurva Distribusi t X7 ................................................................... 96 

 

 

 

 

 

 

 

 

 

 

 

 

 



DAFTAR LAMPIRAN 

 

Lampiran I Kuesioner 

Lampiran II Input SPSS 

Lampiran III Output SPSS 

Lampiran IV Tabel Pengujian Nilai F & t 

 

 

 


