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ABSTRAK

Penelitian ini bertujuan untuk: (1) menganalisis pengaruh kualitas produk
terhadap keputusan pembelian Lapis Kukus Pahlawan Surabaya, (2) menganalisis
pengaruh citra merek terhadap keputusan pembelian Lapis Kukus Pahlawan
Surabaya, (3 menganalisis pengaruh word of mouth terhadap keputusan pembelian
Lapis Kukus Pahlawan Surabaya. Pendekatan yang digunakan yakni penelitian
kuantitatif yang difokuskan ke pengujian hubungan antar variabel. Teknik
pengambilan sampel adalah “purposive sampling” dengan jumlah konsumen Lapis
Kukus Pahlawan Surabaya sebanyak 160 orang, merupakan sampel yang diolah
dengan penyebaran kuesioner secara online melalui media sosial sebagai
pengumpulan data. Data diolah menggunakan IBM Statistic SPSS versi 25, Teknik
analisis data menggunakan analisis regresi linier berganda. Hasil pengujian
hipotesis dengan uji t menunjukan bahwa Hipotesis pertama, keputusan pembelian
berpengaruh signifikan terhadap kepuasan pembelian Lapis Kukus Pahlawan
Surabaya dapat diterima. Hipotesis kedua, citra merek berpengaruh signifikan
terhadap kepuasan pembelian Lapis Kukus Surabaya dapat diterima. Hipotesis
ketiga, Word of Mouth berpengaruh signifikan terhadap keputusan pembelian Lapis
Kukus Pahlawan Surabaya dapat diterima

Kata Kunci : kualitas produk, citra merek, word of mouth, keputusan

pembelian, lapis kukus pahlawan surabaya
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ABSTRACT

This study aims to: (1) analyze the influence of product quality on
purchasing decisions for Lapis Kukus Pahlawan Surabaya, (2) analyze the
influence of brand image on purchasing decisions for Lapis Kukus Pahlawan
Surabaya, and (3) analyze the influence of word of mouth on purchasing decisions
for Lapis Kukus Pahlawan Surabaya. The approach used was quantitative research
focused on examining the relationships between variables. The sampling technique
used was purposive sampling, with 160 Lapis Kukus Pahlawan Surabaya
consumers selected. This sample was processed by distributing an online
questionnaire through social media for data collection. The data were processed
using IBM Statistics SPSS version 25. The data analysis technique used multiple
linear regression analysis. The results of the hypothesis testing using the t-test
indicate that the first hypothesis, which states that purchasing decisions
significantly influence satisfaction with Lapis Kukus Pahlawan Surabaya, is
accepted. The second hypothesis, which states that brand image significantly
influences satisfaction with Lapis Kukus Pahlawan Surabaya, is accepted. The third
hypothesis, which states that word of mouth significantly influences purchasing
decisions for Lapis Kukus Pahlawan Surabaya, is accepted.

Keywords: product quality, brand image, word of mouth, purchasing decisions,

Lapis Kukus Pahlawan Surabaya
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