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  ABSTRACT 

This study aims to obtain empirical evidence regarding the effect of 

Corporate Social Responsibility (CSR), profitability, and firm size on firm value, 

with tax avoidance as a mediating variable, in manufacturing companies listed on 

the Indonesia Stock Exchange during the 2020–2024 period. The data used were 

obtained from companies’ financial statements, and the sample was selected using 

a purposive sampling method, resulting in 110 companies. The analysis was 

conducted using PLS-SEM with SmartPLS. The results indicate that CSR has a 

positive and significant effect on firm value, while profitability and firm size do 

not have a significant effect on firm value. Furthermore, tax avoidance mediates 

the relationship between CSR and firm value, as well as the relationship between 

profitability and firm value, but it does not mediate the relationship between firm 

size and firm value. These findings suggest that firm value is influenced not only 

by financial factors but also by CSR implementation and tax management 

strategies. 

 

Keywords: Corporate Social Responsibility, profitability, firm size, tax avoidance, 

firm value. 

     

ABSTRAK 

Penelitian ini bertujuan untuk memperoleh bukti empiris mengenai 

pengaruh Corporate Social Responsibility (CSR), profitability, dan firm size 

terhadap firm value dengan tax avoidance sebagai variabel mediasi pada 

perusahaan manufaktur di Bursa Efek Indonesia periode 2020–2024. Data yang 

digunakan adalah laporan keuangan perusahaan dengan metode purposive 

sampling, sehingga diperoleh 110 perusahaan. Analisis dilakukan menggunakan 

PLS-SEM dengan SmartPLS. Hasil penelitian menunjukkan bahwa CSR 

berpengaruh positif dan signifikan terhadap nilai perusahaan, sedangkan 

profitabilitas dan ukuran perusahaan tidak berpengaruh signifikan. Selain itu, tax 

avoidance mampu memediasi pengaruh CSR dan profitabilitas terhadap nilai 

perusahaan, namun tidak mampu memediasi pengaruh ukuran perusahaan. 

Temuan ini menunjukkan bahwa nilai perusahaan dipengaruhi oleh pelaksanaan 

CSR dan strategi pengelolaan pajak, tidak hanya oleh faktor keuangan 

perusahaan. 

 

Kata kunci: CSR, Profitability, Firm Size, Tax Avoidance, Firm Value 
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