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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh beauty viogger dan
online review terhadap keputusan pembelian produk skincare Glad2Glow, dengan
minat beli sebagai variabel mediasi pada konsumen di Kecamatan Cilacap.
Pendekatan yang digunakan adalah kuantitatif dengan teknik analisis Partial Least
Square Structural Equation Modeling (PLS-SEM) yang diolah menggunakan
program SmartPLS versi 4.0. Populasi penelitian adalah konsumen yang
mengetahui produk Glad2Glow dan berdomisili di Cilacap, dengan jumlah sampel
sebanyak 128 responden yang dipilih menggunakan teknik purposive sampling
berdasarkan beberapa kriteria, termasuk pernah menonton konten beauty viogger
dan membaca online review terkait skincare dalam 3 bulan terakhir. Hasil penelitian
menunjukkan bahwa beauty viogger dan online review berpengaruh positif dan
signifikan terhadap minat beli dan keputusan pembelian. Selain itu, minat beli
terbukti mampu memediasi pengaruh beauty vlogger maupun online review
terhadap keputusan pembelian konsumen. Temuan ini menunjukkan pentingnya
strategi pemasaran berbasis digital melalui kolaborasi dengan beauty viogger dan
pengelolaan online review untuk meningkatkan minat beli dan keputusan pembelian
produk skincare.

Kata kunci: Beauty Viogger, Online Review, Minat Beli, Keputusan Pembelian



ABSTRACT

This study aims to examine the effects of beauty vioggers and online reviews
on purchase decisions for Glad2Glow skincare products, with purchase intention
serving as a mediating variable among consumers in Cilacap. A quantitative
approach was employed using Partial Least Squares Structural Equation Modeling
(PLS-SEM), analyzed with SmartPLS version 4.0. The study population consisted
of consumers who are aware of Glad2Glow products and reside in Cilacap, with a
sample of 128 respondents selected through purposive sampling based on specific
criteria, including having watched beauty vlogger content and read online skincare
reviews within the past three months. The results indicate that beauty vloggers and
online reviews have significant effects on both purchase intention and purchase
decisions. In addition, purchase intention was found to mediate the influence of
beauty vioggers and online reviews on consumers’ purchase decisions. These
findings highlight the importance of digital-based marketing strategies,
particularly through collaborations with beauty vioggers and effective management
of online reviews, to enhance purchase intention and purchase decisions for
skincare products.

Keywords: Beauty Viogger, Online Review, Purchase Intention, Purchase Decision
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