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ABSTRAK

Fokus penelitian ini ditujukan pada Mahasiswi Fakultas Ekonomi dan Bisnis
Universitas Wijaya Kusuma Surabaya)”bertujuan untuk mengeksplorasi dampak
dari pemasaran melalui sosial media antara konsumen terhadap keputusan
pembelian konsumen produk Wardah dikalangan mahasiswi. Dalam konteks
persaingan produk Wardah yang semakin ketat di industri kosmetik, produk
Wardah telah berhasil membangun citra merek terkemuka di Indonesia. Dengan
lebih dari 85% pengguna Instagram di Indonesia, platform ini dimanfaatkan oleh
perusahaan untuk memperluas jangkauan pemasaran dan meningkatkan daya saing
serta lebih dikenal oleh konsumen . Penelitian ini mengkaji Brand Image Dan
Celebrity Endorser dalam pengaruh keputusan pembelian konsumen produk
Wardah kosmetik mahasiswi Universitas Wijaya Kusuma Surabaya. Metode yang
digunakan dalam penelitian survei kuantitatif dengan pengumpulan data melalui
kuesioner yang ditujukan kepada mahasiswi Fakultas Ekonomi dan Bisnis
Universitas Wijaya Kusuma Surabaya. Populasi dalam penelitian ini adalah seluruh
mahasiswi Fakultas Ekonomi dan Bisnis Universitas Wijaya Kusuma Surabaya.
Sebanyak 83 responden dipilih sebagai sampel dalam penelitian ini, dengan data
yang dikumpulkan melalui penyebaran kuesioner secara online menggunakan
Google Forms. Proses pengolahan data menggunakan IBM SPSS statistics 27, dan
analisis data dilakukan dengan menerapkan teknik analisis berganda. Hasil
penelitian ini menunjukkan Brand Image dan Celebrity Endorsment memiliki
pengaruh signifikan terhadap keputusan pembelian konsumen produk Wardah
kosmetik, sementara Brand Image dan Celebrity Endorser juga berkontribusi
positif signifikan terhadap Keputusan Pembelian Konsumen Produk Wardah
Kosmetik. Merumuskan strategi pemasaran ini sangat efektif dan relevan dalam
meningkatkan keputusan pembelian mahasiswi. Penelitian ini diharapkan dapat
memberi pemahaman bagi pelaku bisnis dan akademis tentang signifikansi
penggunaan Brand Image Dan Celebrity Endorser dalam keputusan pembelian
konsumen produk Wardah kosmetik dikalangan mahasiswi Fakultas Ekonomi dan
Bisnis Universitas Wijaya Kusuma Surabaya.

Kata Kunci: Brand Image Dan Celebrity Endorser, Keputusan Pembelian
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ABSTRAC

The focus of this research is aimed at female students of the Faculty of Economics
and Business, Wijaya Kusuma University, Surabaya) "aims to explore the impact
of marketing through social media between consumers on consumer purchasing
decisions of Wardah products among female students. In the context of increasingly
tight competition for Wardah products in the cosmetics industry, Wardah products
have succeeded in building a leading brand image in Indonesia. With more than
85% of Instagram users in Indonesia, this platform is utilized by companies to
expand their marketing reach and increase competitiveness and be better known by
consumers. This study examines Brand Image and Celebrity Endorser in
influencing consumer purchasing decisions of Wardah cosmetic products among
female students of Wijava Kusuma University, Surabaya. The method used in
quantitative survey research with data collection through questionnaires addressed
to female students of the Faculty of Economics and Business, Wijaya Kusuma
University, Surabava. The population in this study were all female students of the
Faculty of Economics and Business, Wijaya Kusuma University, Surabaya. A total
of 83 respondents were selected as samples in this study, with data collected
through online questionnaires using Google Forms. The data processing process
used IBM SPSS statistics 27, and data analysis was carried out by applying multiple
analysis techniques. The results of this study show that Brand Image and Celebrity
Endorser are Endorsements have a significant influence on consumer purchasing
decisions for Wardah cosmetic products, while brand image and celebrity
endorsers also contribute significantly to consumer purchasing decisions for
Wardah cosmetic products. Formulating this marketing strategy is highly effective
and relevant in improving the purchasing decisions of female students. This
research is expected to provide understanding for business people and academics
about the significance of the use of brand image and celebrity endorsers in
consumer purchasing decisions for Wardah cosmetic products among female
students of the Faculty of Economics and Business, Wijava Kusuma University,
Surabaya.

Keywords: Brand Image and Celebrity Endorser, buying decision.
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