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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh penggunaan Artificial Intelligence (AI) 

dan kepemimpinan digital terhadap kinerja karyawan, dengan komitmen organisasi sebagai 

variabel mediasi. Penelitian kuantitatif ini menggunakan metode survei dengan teknik 

purposive sampling. Responden penelitian terdiri dari 100 karyawan sales promotion 

Generasi Z di wilayah Surabaya. Data dikumpulkan melalui kuesioner berbasis skala Likert 

5 poin dengan 33 indikator penelitian. Teknik analisis data yang digunakan adalah Partial 

Least Square (PLS) melalui perangkat lunak SmartPLS versi 4.1.0.6. Hasil penelitian 

menunjukkan bahwa kepemimpinan digital berpengaruh positif dan signifikan terhadap 

kinerja karyawan, serta komitmen organisasi mampu memediasi hubungan tersebut secara 

signifikan. Namun, Artificial Intelligence (AI) tidak berpengaruh signifikan terhadap kinerja 

karyawan (p-value 0,279 > 0,05) dan komitmen organisasi juga tidak mampu memediasi 

pengaruh AI terhadap kinerja karyawan. Temuan ini diduga karena karakteristik responden 

yang mayoritas berusia 25–27 tahun (67%) dan memiliki masa kerja 1–3 tahun (54%), 

sehingga cenderung lebih nyaman dengan metode penjualan konvensional serta masih 

berada dalam tahap adaptasi dan pembentukan identitas terhadap organisasi. 

Kata kunci: Artificial Intelligence, kepemimpinan digital, kinerja karyawan, komitmen 

organisasi. 
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ABSTRACT 

 

This study aims to analyze the influence of Artificial Intelligence (AI) and digital leadership 

on employee performance, with organizational commitment as a mediating variable. This 

quantitative study employed a survey method with purposive sampling. Respondents 

consisted of 100 Generation Z sales promotion employees in the Surabaya area. Data were 

collected through a 5-point Likert-scale questionnaire with 33 research indicators. The data 

analysis technique used was Partial Least Squares (PLS) using SmartPLS software version 

4.1.0.6. The results showed that digital leadership had a positive and significant effect on 

employee performance, and organizational commitment significantly mediated this 

relationship. However, Artificial Intelligence (AI) did not significantly influence employee 

performance (p-value 0.279 > 0.05), and organizational commitment also failed to mediate 

the effect of AI on employee performance. This finding is likely due to the characteristics of 

respondents, who were predominantly aged 25–27 (67%) and had worked for 1–3 years 

(54%), who tended to be more comfortable with conventional sales methods and were still in 

the process of adapting and establishing an identity with the organization. 

Keywords: Artificial Intelligence, digital leadership, employee performance, organizational 

commitment 
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