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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kepercayaan, kemudahan 

penggunaan, dan persepsi keamanan terhadap minat menggunakan e-wallet DANA 

pada Generasi Z di Surabaya. Perkembangan teknologi keuangan digital 

mendorong meningkatnya penggunaan e-wallet sebagai alat pembayaran non-tunai, 

khususnya di kalangan Generasi Z yang memiliki tingkat adaptasi tinggi terhadap 

teknologi. Namun, masih terdapat perbedaan hasil penelitian terdahulu terkait 

faktor-faktor yang memengaruhi minat penggunaan e-wallet sehingga perlu 

dilakukan penelitian lebih lanjut. Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode survei melalui penyebaran kuesioner kepada 100 

responden Generasi Z di Surabaya yang mengetahui atau mengenal e-wallet 

DANA. Teknik pengambilan sampel menggunakan non-probability sampling 

dengan metode purposive sampling. Data dianalisis menggunakan uji validitas, uji 

reliabilitas, analisis regresi linier berganda, uji t, dan koefisien determinasi dengan 

bantuan program SPSS. Hasil penelitian menunjukkan bahwa kepercayaan 

berpengaruh positif namun tidak signifikan terhadap minat menggunakan e-wallet 

DANA. Kemudahan penggunaan berpengaruh positif dan signifikan terhadap minat 

menggunakan e-wallet DANA. Persepsi keamanan juga berpengaruh positif dan 

signifikan terhadap minat menggunakan e-wallet DANA. Secara simultan, 

kepercayaan, kemudahan penggunaan, dan persepsi keamanan berpengaruh 

terhadap minat menggunakan e-wallet DANA pada Generasi Z di Surabaya. 

Penelitian ini memberikan implikasi bahwa kemudahan penggunaan dan keamanan 

menjadi faktor utama yang perlu diperhatikan oleh penyedia layanan e-wallet dalam 

meningkatkan minat penggunaan, khususnya pada Generasi Z. Selain itu, penelitian 

ini diharapkan dapat menjadi referensi bagi penelitian selanjutnya yang berkaitan 

dengan perilaku penggunaan teknologi keuangan digital. 

Kata Kunci: Kepercayaan, Kemudahan Penggunaan, Persepsi Keamanan, 

Minat Menggunakan, E-wallet DANA, Generasi Z. 
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ABSTRACT 

 

 

This study aims to analyze the influence of trust, perceived ease of use, and 

perceived security on the intention to use the DANA e-wallet among Generation Z 

in Surabaya. The development of digital financial technology has increased the use 

of e-wallets as a non-cash payment method, especially among Generation Z, who 

are highly adaptive to technology. However, previous studies have shown 

inconsistent results regarding the factors influencing the intention to use e-wallets, 

making further research necessary. This study employed a quantitative approach 

using a survey method through questionnaires distributed to 100 Generation Z 

respondents in Surabaya who were familiar with the DANA e-wallet. The sampling 

technique used was non-probability sampling with purposive sampling method. The 

data were analyzed using validity tests, reliability tests, multiple linear regression 

analysis, t-tests, and coefficient of determination with the assistance of SPSS 

software. The results indicate that trust has a positive but insignificant effect on the 

intention to use the DANA e-wallet. Perceived ease of use has a positive and 

significant effect on the intention to use the DANA e-wallet. Perceived security also 

has a positive and significant effect on the intention to use the DANA e-wallet. 

Simultaneously, trust, perceived ease of use, and perceived security influence the 

intention to use the DANA e-wallet among Generation Z in Surabaya. This study 

implies that perceived ease of use and security are the main factors that should be 

prioritized by e-wallet service providers to increase users’ intention, especially 

among Generation Z. In addition, this study is expected to serve as a reference for 

future research related to digital financial technology usage behavior. 

Keywords: Trust, Perceived Ease of Use, Perceived Security, Intention to Use, 

DANA E-wallet, Generation Z. 

 

 

 

 

 

 

 

 



ix 

DAFTAR ISI 

 

 

HALAMAN PENGESAHAN ........................................................................  ii 

SURAT PERNYATAAN ORISINALITAS ...................................................  iii 

KATA PENGANTAR .....................................................................................  iv 

ABSTRAK ......................................................................................................  vii 

ABSTRACT ....................................................................................................  viii 

DAFTAR ISI ...................................................................................................  ix 

DAFTAR TABEL ...........................................................................................  xiii 

DAFTAR GAMBAR ......................................................................................  xiv 

DAFTAR LAMPIRAN ..................................................................................  xvi 

BAB I PENDAHULUAN ..........................................................................  1 

1.1 Latar Belakang..........................................................................  1 

1.2 Rumusan Masalah ....................................................................  5 

1.3 Tujuan Penelitian ......................................................................  5 

1.4 Manfaat Penelitian ....................................................................  5 

1.5 Sistematika Skripsi ...................................................................  7 

BAB II TELAAH PUSTAKA ....................................................................  8 

2.1 Landasan Teori .........................................................................  8 

2.1.1 Pengertian Pemasaran ...................................................  8 

2.1.2 Pengertian Manajemen Pemasaran ...............................  9 

2.1.3 Kepercayaan .................................................................  10 

2.1.3.1 Definisi Kepercayaan .....................................  10 

2.1.3.2 Fakotr-faktor Kepercayaan .............................  11 

2.1.3.3 Indikator Kepercayaan ....................................  12 

2.1.4 Kemudahan Penggunaan ..............................................  13 

2.1.4.1 Definisi Kemudahan Penggunaan ..................  13 

2.1.4.2 Faktor-faktor Kemudahan Penggunaan ..........  14 

2.1.4.3 Indikator Kemudahan Penggunaaan ...............  15 

2.1.5 Persepsi Keamanan .......................................................  16 



x 

2.1.5.1 Definisi Persepsi Keamanan ...........................  16 

2.1.5.2 Faktor-faktor Persepsi Keamanan ..................  17 

2.1.5.3 Indikator Persepsi Keamanan .........................  18 

2.1.6 Minat Menggunakan E-Wallet ......................................  19 

2.1.6.1 Definisi Minat Menggunakan E-Wallet ..........  19 

2.1.6.2 Faktor Minat Menggunakan E-Wallet ............  20 

2.1.6.3 Indikator Minat Menggunakan E-Wallet ........  21 

2.2 Penelitian Sebelumnya .............................................................  22 

2.3 Pengembangan Hipotesis..........................................................  28 

2.3.1 Pengaruh Kepercayaan terhadap Minat Menggunakan E-

 Wallet DANA ...............................................................  28 

2.3.2 Pengaruh Kemudahan Penggunaan terhadap Minat 

 Menggunakan E-Wallet DANA ....................................  29 

2.3.3 Pengaruh Persepsi Keamanan Terhadap Minat 

 Menggunakan E-Wallet DANA ....................................  30 

2.4 Model Analisis ..........................................................................  31 

BAB III METODE PENELITIAN ..............................................................  32 

3.1 Pendekatan Penelitian ...............................................................  32 

3.2 Populasi dan Sampel.................................................................  33 

3.2.1 Populasi ........................................................................  33 

3.2.2 Sampel ..........................................................................  33 

3.3 Identifikasi Variabel ..................................................................  35 

3.3.1 Variabel Independen (X) ...............................................  35 

3.3.2 Variabel Dependen (Y) .................................................  35 

3.4 Definisi Operasional dan Pengukuran Variabel ........................  35 

3.4.1 Kepercayaan (X1)..........................................................  38 

3.4.2 Kemudahan Penggunaan (X2).......................................  39 

3.4.3 Persepsi Keamanan (X3) ...............................................  39 

3.4.4 Minat Menggunakan E-Wallet (Y) ...............................  40 

3.5 Jenis dan Data Sumber Penelitian ............................................  40 

3.5.1 Jenis Data ......................................................................  40 



xi 

3.5.2 Sumber Data .................................................................  41 

3.6 Prosedur Pengumpulan Data ....................................................  42 

3.7 Tìeknik Analisis Data ................................................................  43 

3.7.1 Uji Instrumen ................................................................  43 

3.7.1.1 Uji Validitas ....................................................  43 

3.7.1.2 Uji Rìeliabilitas ...............................................  44 

3.7.2 Analisis Regresi Linier Berganda .................................  44 

3.7.3 Uji Hipotesis .................................................................  45 

3.7.3.1 Uji T (Parsial) .................................................  45 

3.7.4 Koefisien Determinasi ..................................................  46 

BAB IV HASIL DAN PEMBAHASAN ......................................................  47 

4.1 Gambaran Objek Penelitian ......................................................  47 

4.2 Hasil Penelitian .........................................................................  48 

4.2.1 Karakteristik Responden ...............................................  48 

4.3 Deskripsi Variabel Penelitian ...................................................  49 

4.3.1 Deskripsi Jawaban Responden .....................................  50 

4.4 Hasil Analisis Data ...................................................................  55 

4.4.1 Hasil Uji Instrumen.......................................................  55 

4.4.1.1 Hasil Uji Validitas ...........................................  55 

4.4.1.2 Hasil Uji Reliabilitas ......................................  56 

4.4.1.3 Hasil Analisis Regresi Linier Berganda..........  57 

4.4.2 Hasil Pengujian Hipotesis .............................................  59 

4.4.2.1 4.4.3.1 Uji T (Parsial) .....................................  60 

4.4.2.2 4.4.3.2 Hasil Koefisien Determinasi (R2) .......  61 

4.5 Pembahasan Hasil Penelitian ....................................................  63 

4.5.1 Pengaruh Kepercayaan terhadap Minat Menggunakan E-

 Wallet DANA ...............................................................  63 

4.5.2 Pengaruh Kemudahan Penggunaan terhadap Minat 

 Menggunakan E-Wallet DANA ....................................  64 

4.5.3 Pengaruh Persepsi Keamanan terhadap Minat Menggunakan 

 E-Wallet DANA ............................................................  65 



xii 

BAB V SIMPULAN DAN SARAN ...........................................................  67 

5.1 Simpulan Penelitian ..................................................................  67 

5.2 Saran .........................................................................................  68 

5.3 Keterbatasan Penelitian ............................................................  69 

DAFTAR PUSTAKA......................................................................................  70 

LAMPIRAN ....................................................................................................  72 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 

DAFTAR TABEL 

 

Tabel 2.1 Matriks Penelitian Sebelumnya .......................................................  22 

Tabel 3.1 Instrumen Penelitian ........................................................................  36 

Tabel 3.2 Kategori skor pada skala likert ........................................................  43 

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin .....................  48 

Tabel 4.2 Karakteristik Responden Berdasarkan Jenis Usia ...........................  49 

Tabel 4.3 Kategori Jawaban Responden ..........................................................  50 

Tabel 4.4 Jawaban Responden Mengenai Kepercayaan ..................................  51 

Tabel 4.5 Jawaban Responden Mengenai Kemudahan Penggunaan ...............  52 

Tabel 4.6 Jawaban Responden Mengenai Persepsi Keamanan .......................  53 

Tabel 4.7 Jawaban Responden Mengenai Minat Menggunakan .....................  54 

Tabel 4.8 Hasil Uji Validitas ............................................................................  55 

Tabel 4.9 Hasil Uji Reliabilitas ........................................................................  57 

Tabel 4.10 Hasil Pengujian Analisis Regresi Linier Berganda ........................  58 

Tabel 4.11 Hasil Uji T ......................................................................................  60 

Tabel 4.12 Hasil Uji Koefisien Determinasi ....................................................  62 

 

 

 

 

 

 

 

 

 

 



xiv 

DAFTAR GAMBAR 

 

Gambar 1.1 Pembayaran digital pilihan publik Indonesia 2025 ....................  1 

Gambar 2.1 Kerangka Penelitian ....................................................................  31 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 

 



xvi 

DAFTAR LAMPIRAN 

 

Lampiran 1 : Permohonan Pengisian Kuesioner Penelitian ...........................  72 

Lampiran 2 : Hasil Tabulasi Data Kuesioner .................................................  76 

Lampiran 3 : Hasil Olah Data Uji Validitas ...................................................  86 

Lampiran 4 : Hasil Olah Data Uji Reliabilitas ...............................................  88 

Lampiran 5 : Hasil Olah Data Uji Analisis Regresi Linier Berganda ............  90 

Lampiran 6 : Hasil Olah Data Uji Koefisien Determinasi (R2) ......................  90 


