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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Live Streaming, Product Quality,
dan Online Customer Review terhadap Keputusan Pembelian Produk KAHF pada Marketplace
Shopee dengan studi kasus pada mahasiswa Universitas Wijaya Kusuma Surabaya. Penelitian
menggunakan pendekatan kuantitatif dengan metode survei, di mana data diperoleh melalui
penyebaran kuesioner kepada responden yang pernah membeli produk KAHF di Marketplace
Shopee. Teknik pengambilan sampel menggunakan purposive sampling, sedangkan analisis data
dilakukan dengan regresi linier berganda yang didukung oleh uji validitas, reliabilitas, uji
koefisien determinasi, dan uji t. Hasil penelitian menunjukkan bahwa Live Streaming, Product
Quality, dan Online Customer Review berpengaruh terhadap Keputusan Pembelian Produk
KAHF, secara parsial. Live streaming berperan dalam membangun kepercayaan konsumen
melalui interaksi dan penyampaian informasi produk secara langsung, product quality
meningkatkan keyakinan konsumen terhadap manfaat produk, sedangkan online customer review
menjadi sumber informasi penting dalam membantu konsumen mengevaluasi produk sebelum
membeli. Penelitian ini diharapkan dapat menjadi bahan pertimbangan bagi perusahaan dalam
menyusun strategi pemasaran digital serta referensi bagi penelitian selanjutnya.

Kata Kunci: Live Streaming, Product Quality, Online Customer Review, Keputusan Pembelian,
Shopee.
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ABSTRACT

This study aims to analyse the influence of live streaming, product quality, and online
customer reviews on the decision to purchase KAHF products on the Shopee marketplace, using
a case study of students at Wijaya Kusuma University in Surabaya. The study uses a quantitative
approach with a survey method, in which data is obtained by distributing questionnaires to
respondents who have purchased KAHF products on the Shopee marketplace. The sampling
technique used purposive sampling, while data analysis was performed using multiple linear
regression supported by validity, reliability, coefficient of determination, and t-test. The results
showed that Live Streaming, Product Quality, and Online Customer Reviews partially influenced
the decision to purchase KAHF products. Live streaming plays a role in building consumer trust
through interaction and direct delivery of product information, product quality increases
consumer confidence in the benefits of the product, while online customer reviews are an
important source of information in helping consumers evaluate products before purchasing. This
study is expected to be a consideration for companies in developing digital marketing strategies
and a reference for further research.

Keywords: Live Streaming, Product Quality, Online Customer Review, Purchase Decision,
Shopee.
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