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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Fear of Missing Out (FOMO),
literasi keuangan, dan self control terhadap impulsive buying pada mahasiswa
Akuntansi Universitas Wijaya Kusuma Surabaya. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode survei. Data primer diperolen melalui
penyebaran kuesioner daring menggunakan Google Form kepada mahasiswa aktif
Program Studi Akuntansi Universitas Wijaya Kusuma Surabaya. Sampel dalam
penelitian ini berjumlah 120 responden yang dipilih menggunakan teknik purposive
sampling berdasarkan kriteria tertentu. Variabel independen dalam penelitian ini
adalah FOMO, literasi keuangan, dan self control, sedangkan variabel dependen
adalah impulsive buying. Data dianalisis menggunakan analisis regresi linier
berganda dengan bantuan program IBM SPSS Statistics versi 26. Hasil penelitian
menunjukkan bahwa FoMO berpengaruh positif dan signifikan terhadap impulsive
buying dengan nilai koefisien sebesar 0,434 dan signifikansi 0,001. Literasi
keuangan juga berpengaruh positif dan signifikan terhadap impulsive buying
dengan nilai koefisien sebesar 0,285 dan signifikansi 0,000. Sementara itu, self
control tidak berpengaruh signifikan terhadap impulsive buying dengan nilai
koefisien sebesar 0,032 dan signifikansi 0,910. Nilai R-Square sebesar 0,116
menunjukkan bahwa ketiga variabel independen mampu menjelaskan variasi
impulsive buying sebesar 11,6%, sedangkan sisanya dipengaruhi oleh variabel lain
di luar model penelitian.

Kata kunci: Fear of Missing Out, Literasi Keuangan, Self Control, Impulsive
Buying.
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ABSTRACT

This study aims to examine the effect of Fear of Missing Out (FoMO), financial
literacy, and self-control on impulsive buying among accounting students at
Universitas Wijaya Kusuma Surabaya. This research used a quantitative approach
with a survey method. Primary data were collected through an online questionnaire
using Google Forms distributed to active students of the Accounting Study Program
at Universitas Wijaya Kusuma Surabaya. The sample consisted of 120 respondents
selected through purposive sampling based on specific criteria. The independent
variables in this study were FoMO, financial literacy, and self-control, while the
dependent variable was impulsive buying. The data were analyzed using multiple
linear regression analysis with IBM SPSS Statistics version 26. The results show
that FOMO has a positive and significant effect on impulsive buying, with a
coefficient value of 0.434 and a significance value of 0.001. Financial literacy also
has a positive and significant effect on impulsive buying, with a coefficient value of
0.285 and a significance value of 0.000. Meanwhile, self-control has no significant
effect on impulsive buying, with a coefficient value of 0.032 and a significance value
0f 0.910. The R Square value of 0.116 indicates that the three independent variables
explain 11.6% of the variation in impulsive buying, while the remaining percentage
is influenced by other variables outside the research model.

Keywords: Fear of Missing Out, Financial Literacy, Self Control, Impulsive
Buying.
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