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ABSTRAK 

 Pergeseran pola transaksi masyarakat dari uang tunai menuju sistem 

pembayaran digital, disertai kenaikan tarif Pajak Pertambahan Nilai serta tingginya 

intensitas konsumsi Generasi Z di Kota Surabaya, berpotensi mempengaruhi pola 

konsumsi generasi tersebut di tengah fenomena perilaku konsumtif yang semakin 

marak. Penelitian ini bertujuan untuk menganalisis Pengaruh Literasi Pajak 

Pertambahan Nilai, Literasi Keuangan dan Penggunaan Uang Digital Terhadap 

Perilaku Konsumtif Generasi Z di Kota Surabaya, dengan menggunakan Theory of 

Planned Behavior dan Teori Perilaku Konsumen sebagai landasan teroritis. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. Data 

digali melalui penyebaran kuesioner berskala likert secara daring kepada 121 

responden Generasi Z di Kota Surabaya yang dipilih dengan Teknik purposive 

sampling, kemudian dianalisis menggunakan regresi linier berganda berbantuan 

SPSS. Hasil penelitian menunjukkan Literasi Pajak Pertambahan Nilai tidak 

berpengaruh negatif terhadap Perilaku Konsumtif, Literasi Keuangan berpengaruh 

negatif terhadap Perilaku Konsumtif dan Penggunaan Uang Digital berpengaruh 

positif terhadap Perilaku Konsumtif Generasi Z di Kota Surabaya. Disimpulkan 

bahwa literasi keuangan dan intensitas penggunaan uang digital lebih dominan 

membentuk perilaku konsumtif Generasi Z di bandingkan literasi perpajakan, 

sehingga edukasi keuangan dan perpajakan yang lebbih kontekstual sangat 

diperlukan. 

 

Kata Kunci : Literasi Pajak Pertambahan Nilai, Literasi Keuangan, Penggunaan 

Uang Digital dan Perilaku Konsumtif 
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ABSTRACT 

 The shift in people's transaction patterns from cash to digital payment 

systems, accompanied by an increase in Value Added Tax rates and the high 

intensity of consumption of Generation Z in the city of Surabaya, has the potential 

to affect the consumption patterns of this generation amid the phenomenon of 

increasingly prevalent consumptive behavior. This study aims to analyze the 

Influence of Value Added Tax Literacy, Financial Literacy and the Use of Digital 

Money on the Consumptive Behavior of Generation Z in the City of Surabaya, using 

the Theory of Planned Behavior and the Theory of Consumer Behavior as the 

theoretical foundation. This study uses a quantitative approach with a survey 

method. Data was explored through the distribution of an online likert scale 

questionnaire to 121 Generation Z respondents in the city of Surabaya who were 

selected using purposive sampling techniques, then analyzed using multiple linear 

regression assisted by SPSS. The results of the study show that Value Added Tax 

Literacy does not have a negative effect on Consumptive Behavior, Financial 

Literacy has a negative effect on Consumptive Behavior and the Use of Digital 

Money has a positive effect on Consumer Behavior of Generation Z in the city of 

Surabaya. It is concluded that financial literacy and the intensity of the use of 

digital money are more dominant in shaping the consumptive behavior of 

Generation Z compared to tax literacy, so that more contextual financial and tax 

education is needed. 

 

Keywords: Value Added Tax Literacy, Financial Literacy, Use of Digital Money 

and Consumptive Behavior 
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