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ABSTRAK  

Didalam penelitian ini terdapat tujuan yakni mencari tahu pengaruh harga, promosi, 

serta citra merek akan keputusan pembelian produk Wardah di platform Shopee. 

Penelitian ini didasarkan pada perkembangan e-commerce di yang pesat sehingga 

mendorong perubahan perilaku konsumen, khususnya di kalangan mahasiswi 

sebagai bagian dari generasi digital. Pendekatan kuantitatif dipilih sebagai metode 

penelitian, serta menggunakan kuesioner sebagai teknik pengumpulan data, dan 

kemudian disebarkan kepada mahasiswi Universitas Wijaya Kusuma Surabaya. 

Purposive sampling dipakai bagai teknik pengambilan sampel dengan 95 orang 

responden. Selanjutnya data dilaksanakan analisis pada data memakai regresi linear 

berganda berbantuan SPSS, danjuga melalui uji validitas, reliabilitas, uji t, uji F, 

dan juga koefisien determinasi (R²). Hasilnya diperoleh bahwasanya dengan 

simultan harga, promosi, danjuga citra merek memiliki pengaruh signifikan dengan 

keputusan pembelian. Secara parsial, harga danjuha citra merek memilikii dampak 

positif serta signifikan akan keputusan pembelian, kemudian promosi juga 

menunjukkan pengaruh positif. Temuan didalam penelitian inii menyatakan 

bahwasanya strategi penetapan harga secara kompetitif, promosi yang efektif 

seperti live shopping, serta citra merek yang kuat dari Wardah mampu menambah 

keputusan pembelian oleh pembeli. 

Kata kunci: Harga, Promosi, Citra Merek, Keputusan Pembelian, Shopee, 

Wardah, 
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ABSTRACT 

This study aims to determine the influence of price, promotion, and brand image on 

purchasing decisions for Wardah products on the Shopee platform. This research is 

based on the rapid development of e-commerce in Indonesia, which has driven 

changes in consumer behavior, especially among female students as part of the 

digital generation. A quantitative approach was chosen as the research method, 

with a questionnaire as the data collection tool, distributed to female students at 

Wijaya Kusuma University, Surabaya. Purposive sampling was used as a sampling 

technique with 95 respondents. Next, the data were analyzed using multiple linear 

regression in SPSS and through validity and reliability tests, t-tests, F-tests, and the 

coefficient of determination (R²). The results indicate that price, promotion, and 

brand image simultaneously have a significant influence on purchasing decisions. 

Partially, price and brand image have a positive, significant impact on purchasing 

decisions, and promotions also have a positive influence. The findings in this study 

state that competitive pricing strategies, effective promotions such as live shopping, 

and a strong brand image from Wardah can increase purchasing decisions by 

buyers.   

Keywords: price, promotion, brand image, purchasing decision, Shopee, Wardah,  



ix 

 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN ................................................................................. i 

HALAMAN PENGESAHAN ................................................................................. ii 

PERNYATAAN ORISINALITAS SKRIPSI .......................................................... iii 

KATA PENGANTAR ............................................................................................. iv 

ABSTRAK ............................................................................................................ vii 

ABSTRACT ........................................................................................................... viii 

DAFTAR ISI .......................................................................................................... ix 

DAFTAR TABEL.................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiii 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang Masalah ................................................................................ 1 

1.2 Rumusan Masalah ......................................................................................... 8 

1.3 Tujuan Penelitian........................................................................................... 9 

1.4 Manfaat Penelitian ...................................................................................... 10 

1.5 Sistematika Skripsi/Tesis ............................................................................. 11 

BAB II TELAAH PUSTAKA DAN PENGEMBANGAN HIPOTESIS .............. 13 

2.1 Landasan Teori ............................................................................................ 13 

2.1.1. Perilaku Konsumen ............................................................................. 13 

2.1.2. Harga ................................................................................................... 13 

2.1.3. Promosi ............................................................................................... 17 

2.1.4. Citra Merek ......................................................................................... 22 

2.1.5. Keputusan Pembelian .......................................................................... 25 

2.2 Penelitian Terdahulu .................................................................................... 32 

2.3 Hipotesis ...................................................................................................... 38 

2.4 Kerangka Penelitian .................................................................................... 39 

BAB III METODE PENELITIAN ........................................................................ 40 

3.1 Pendekatan Penelitian ................................................................................. 40 

3.2 Populasi dan Sampel Penelitian .................................................................. 41 



x 

 

3.2.1 Populasi Penelitian ............................................................................... 41 

3.2.2 Sampel Penelitian ................................................................................. 42 

3.3 Identifikasi Variabel .................................................................................... 43 

3.3.1. Variabel X (Bebas) .............................................................................. 43 

3.3.2 Variabel Y (Terikat) .............................................................................. 43 

3.4 Definisi Operasional dan Pengukuran Variabel .......................................... 44 

3.4.1. Harga (X1) .......................................................................................... 44 

3.4.2. Promosi (X2) ....................................................................................... 44 

3.4.3. Citra Merek (X3) ................................................................................. 45 

3.4.4. Keputusan Pembelian (Y) ................................................................... 45 

3.5 Jenis dan Sumber Data Penelitian ............................................................... 46 

3.5.1 Jenis Data ............................................................................................. 46 

3.5.2 Sumber Data ......................................................................................... 46 

3.6 Prosedur Pengumpulan Data ....................................................................... 47 

3.7 Teknik Analisis Data ................................................................................... 48 

3.7.1 Uji Validitas .......................................................................................... 49 

3.7.2 Uji Reabilitas ........................................................................................ 49 

3.7.3 Uji Asumsi Klasik ................................................................................ 50 

3.7.4 Uji Normalitas ...................................................................................... 50 

3.7.5 Uji Multikolinearitas ............................................................................ 50 

3.7.6 Uji Heteroskedastisitas ......................................................................... 50 

3.7.7 Uji Regresi Linier Berganda ................................................................ 50 

3.7.8 Uji Hipotesis......................................................................................... 51 

3.7.9 Uji F ..................................................................................................... 52 

3.7.10 Uji T ................................................................................................... 52 

3.7.11 Koefisien Determinan (R2) ................................................................. 53 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN ..................................... 54 

4.1 Gambaran Umum Perusahaan ..................................................................... 54 

4.2 Deskripsi Karateristik dan Identitas Responden ......................................... 55 

4.3 Deskripsi Jawaban Responden Mengenai Varbiabel Penelitian .................. 57 

4.3.1 Deskripsi Jawaban Responden Variabel Harga .................................... 58 



xi 

 

4.3.2 Deskripsi Jawaban Responden Variabel Promosi ................................ 59 

4.3.3 Deskripsi Jawaban Responden Variabel Citra Merek .......................... 61 

4.3.4 Deskripsi Jawaban Responden Variabel Keputusan Pembelian ........... 62 

4.4 Hasil Analisis data ....................................................................................... 64 

4.4.1 Hasil Pengujian Validitas ..................................................................... 64 

4.4.2 Hasil Pengujian Reliabilitas ................................................................. 65 

4.4.3 Uji Asumsi Klasik ................................................................................ 66 

4.4.4 Uji Normalitas ...................................................................................... 66 

4.4.6 Uji Heteroskedastisitas ......................................................................... 69 

4.4.7 Hasil Pengujian Regresi Linear Berganda ........................................... 69 

4.4.8 Hasil Pengujian Hipotesis .................................................................... 71 

4.5 Pembahasan Hasil Penelitian ...................................................................... 73 

4.5.1 Pengaruh Harga Terhadap Keputusan Pembelian Produk Wardah di 

Shopee………………………………………………………………………73 

4.5.2 Pengaruh Promosi terhadap Keputusan Pembelian Produk Wadah di 

Shopee………………………………………………………………………74 

4.5.3 Pengaruh Citra Merek terhadap Keputusan Pembelian Produk Wardah 

di Shopee  ...................................................................................................... 75 

BAB V SIMPULAN DAN SARAN ..................................................................... 76 

5.1 Simpulan Penelitian .................................................................................... 76 

5.2 Keterbatasan Penelitian ............................................................................... 76 

5.3 Saran Penelitian ........................................................................................... 78 

DAFTAR PUSTAKA ............................................................................................ 79 

LAMPIRAN 1 KUESIONER ............................................................................... 82 

LAMPIRAN 2 TABULASI DATA ....................................................................... 88 

LAMPIRAN 3 HASIL OLAH DATA ................................................................... 99 

 

 

  



xii 

 

DAFTAR TABEL 

 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 32 

Tabel 3. 1 Total Mahasiswi ................................................................................... 41 
Tabel 3. 2 Skala Likert .......................................................................................... 48 

Tabel 4. 1 Kriteria Responden .............................................................................. 55 
Tabel 4. 2 Karakteristik Usia Responden .............................................................. 56 
Tabel 4. 3 Karakteristik Responden Berdasarkan Tahun Angkatan ..................... 56 
Tabel 4. 4 Identitas Responden Berdasarkan Nama Fakultas ............................... 56 
Tabel 4. 5 Kategori Masing-masing Variabel ....................................................... 58 

Tabel 4. 6 Jawaban Responden Variabel Harga.................................................... 58 
Tabel 4. 7 Jawaban Responden Variabel Promosi ................................................ 59 
Tabel 4. 8 Jawaban Responden Variabel Citra Merek .......................................... 61 
Tabel 4. 9 Jawaban Responden Variabel Keputusan Pembelian .......................... 62 
Tabel 4. 10 Hasil Uji Validitas .............................................................................. 64 
Tabel 4. 11 Hasil Uji Reliabilitas .......................................................................... 66 
Tabel 4. 12 Hasil Uji Normalitas .......................................................................... 67 

Tabel 4. 13 Hasil Uji Multikolinearitas................................................................. 68 
Tabel 4. 14 Hasil Heteroskedastisitas ................................................................... 69 
Tabel 4. 15 Hasil Uji Regresi Linear Berganda .................................................... 69 
Tabel 4. 16 Hasil Uji F .......................................................................................... 71 
Tabel 4. 17 Hasil Uji Koefisien Determinasi (R2) ................................................ 73 
 

 

 

 

  



xiii 

 

DAFTAR GAMBAR 

 

Gambar 1. 1 E-commerce  Paling  Sering  Diakses  Masyarakat  Indonesia Periode

 ......................................................................................................... 1 

Gambar 1. 2 Top Brand Index Kategori Perawatan Pribadi dan Subkategori Bedak 

Muka Tabur Periode 2021-2025 ...................................................... 3 

Gambar 1. 3  Potongan Harga Bedak Tabur Saat Live shopping ............................ 4 

Gambar 1. 4  Live shopping Brand Wardah ............................................................ 6 

Gambar 4. 1  Logo Wardah ................................................................................... 54 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 

 

DAFTAR LAMPIRAN 

 

LAMPIRAN 1 KUESIONER ............................................................................... 82 

LAMPIRAN 2 TABULASI DATA ....................................................................... 88 

LAMPIRAN 3 HASIL OLAH DATA ................................................................... 99 

 

 

 


