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ABSTRAK

Didalam penelitian ini terdapat tujuan yakni mencari tahu pengaruh harga, promosi,
serta citra merek akan keputusan pembelian produk Wardah di platform Shopee.
Penelitian ini didasarkan pada perkembangan e-commerce di yang pesat sehingga
mendorong perubahan perilaku konsumen, khususnya di kalangan mahasiswi
sebagai bagian dari generasi digital. Pendekatan kuantitatif dipilih sebagai metode
penelitian, serta menggunakan kuesioner sebagai teknik pengumpulan data, dan
kemudian disebarkan kepada mahasiswi Universitas Wijaya Kusuma Surabaya.
Purposive sampling dipakai bagai teknik pengambilan sampel dengan 95 orang
responden. Selanjutnya data dilaksanakan analisis pada data memakai regresi linear
berganda berbantuan SPSS, danjuga melalui uji validitas, reliabilitas, uji t, uji F,
dan juga koefisien determinasi (R?). Hasilnya diperoleh bahwasanya dengan
simultan harga, promosi, danjuga citra merek memiliki pengaruh signifikan dengan
keputusan pembelian. Secara parsial, harga danjuha citra merek memilikii dampak
positif serta signifikan akan keputusan pembelian, kemudian promosi juga
menunjukkan pengaruh positif. Temuan didalam penelitian inii menyatakan
bahwasanya strategi penetapan harga secara kompetitif, promosi yang efektif
seperti live shopping, serta citra merek yang kuat dari Wardah mampu menambah
keputusan pembelian oleh pembeli.

Kata kunci: Harga, Promosi, Citra Merek, Keputusan Pembelian, Shopee,
Wardah,
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ABSTRACT

This study aims to determine the influence of price, promotion, and brand image on
purchasing decisions for Wardah products on the Shopee platform. This research is
based on the rapid development of e-commerce in Indonesia, which has driven
changes in consumer behavior, especially among female students as part of the
digital generation. A quantitative approach was chosen as the research method,
with a questionnaire as the data collection tool, distributed to female students at
Wijaya Kusuma University, Surabaya. Purposive sampling was used as a sampling
technique with 95 respondents. Next, the data were analyzed using multiple linear
regression in SPSS and through validity and reliability tests, t-tests, F-tests, and the
coefficient of determination (R?). The results indicate that price, promotion, and
brand image simultaneously have a significant influence on purchasing decisions.
Partially, price and brand image have a positive, significant impact on purchasing
decisions, and promotions also have a positive influence. The findings in this study
State that competitive pricing strategies, effective promotions such as live shopping,
and a strong brand image from Wardah can increase purchasing decisions by

buyers.

Keywords: price, promotion, brand image, purchasing decision, Shopee, Wardah,
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