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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh ulasan konsumen,
rating produk, dan beauty influencer terhadap loyalitas konsumen mahasiswa
Universitas Wijaya Kusuma Surabaya pada produk skincare Skintific di Shopee.
Penelitian ini menggunakan metode kuantitatif dengan pendekatan survei. Data
diperoleh melalui penyebaran kuesioner kepada mahasiswa Universitas Wijaya
Kusuma Surabaya yang pernah membeli dan menggunakan produk Skintific di
Shopee.

Ulasan konsumen diukur melalui indikator kejelasan ulasan, kejujuran
ulasan, kelengkapan informasi, dan manfaat ulasan. Rating produk diukur melalui
indikator tingkat kepuasan konsumen, kualitas produk berdasarkan rating,
kepercayaan terhadap produk, serta keyakinan sebelum membeli. Beauty influencer
diukur melalui indikator kredibilitas, daya tarik, keahlian, dan kepercayaan
terhadap rekomendasi. Loyalitas konsumen diukur melalui indikator pembelian
ulang, kesetiaan terhadap merek, rekomendasi kepada orang lain, dan tidak mudah
berpindah ke merek lain.

Data yang terkumpul dianalisis menggunakan analisis regresi linear
berganda dengan bantuan program SPSS. Hasil penelitian menunjukkan bahwa
ulasan konsumen, rating produk, dan beauty influencer berpengaruh positif dan
signifikan terhadap loyalitas konsumen, baik secara parsial maupun simultan. Hal
ini menunjukkan bahwa informasi yang diperoleh konsumen melalui ulasan, rating,
serta rekomendasi beauty influencer berperan penting dalam membentuk loyalitas
konsumen terhadap produk skincare Skintific di Shopee.

Kata kunci: ulasan konsumen, rating produk, beauty influencer, loyalitas
konsumen, Skintific, Shopee

Vi



ABSTRACT

This study aims to examine the influence of consumer reviews, product
ratings, and beauty influencers on consumer loyalty among students of Universitas
Wijaya Kusuma Surabaya toward Skintific skincare products on Shopee. This
research employs a quantitative method with a survey approach. The data were
collected through questionnaires distributed to students of Universitas Wijaya
Kusuma Surabaya who have purchased and used Skintific products on Shopee.

Consumer reviews were measured using indicators of review clarity, review
honesty, completeness of information, and the usefulness of reviews. Product
ratings were measured through indicators of consumer satisfaction, perceived
product quality based on ratings, trust in the product, and confidence before making
a purchase. Beauty influencers were measured using indicators of credibility,
attractiveness, expertise, and trust in recommendations. Consumer loyalty was
measured using indicators of repeat purchases, brand loyalty, willingness to
recommend to others, and resistance to switching to other brands.

The collected data were analyzed using multiple linear regression analysis
with the assistance of SPSS. The results indicate that consumer reviews, product
ratings, and beauty influencers have a positive and significant effect on consumer
loyalty, both partially and simultaneously. These findings suggest that information
obtained from online reviews, product ratings, and beauty influencer
recommendations plays an important role in building consumer loyalty toward
Skintific skincare products on Shopee.

Keywords: consumer reviews, product ratings, beauty influencers, consumer
loyalty, Skintific, Shopee
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