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ABSTRACT

This study aims to analyze the influence of Greenwashing on purchase intention
of electric bicycles in West Surabaya, with Operational Excellence as a mediating
variable. Using a quantitative causality approach and Path Analysis technique,
data were collected through questionnaires from the community in Surabaya its
surrounding areas. The results of the study indicate that Greenwashing has a
significant negative effect on both purchase intention and Operational Excellence,
while Operational Excellence has a positive effect on purchase intention and is
proven to significantly mediate the negative influence of Greenwashing on
consumer purchase intention. The conclusion of this study emphasizes that
misleading marketing practices not only directly reduce purchase interest but also
damage consumer perceptions of the company's operational quality, which further
worsens purchasing decisions

Keywords : Greenwashing, Operational Excellence, Purchase Intention, Electric
Bicycle

viii



ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Greenwashing terhadap
intensi pembelian sepeda listrik di Surabaya Barat dengan Operational Excellence
sebagai variabel mediasi. Menggunakan pendekatan kuantitatif kausalitas dan
teknik Path Analysis, data dikumpulkan melalui kuesioner dari masyarakat di
wilayah Surabaya Barat dan sekitarnya. Hasil penelitian menunjukkan bahwa
Greenwashing berpengaruh negatif dan signifikan terhadap intensi pembelian
serta Operational Excellence, sementara Operational Excellence berpengaruh
positif terhadap intensi pembelian dan terbukti secara signifikan memediasi
pengaruh negatif Greenwashing terhadap niat beli konsumen. Simpulan penelitian
ini menegaskan bahwa praktik pemasaran yang menyesatkan tidak hanya
menurunkan minat beli secara langsung, tetapi juga merusak persepsi konsumen
terhadap kualitas operasional perusahaan yang memperburuk keputusan
pembelian

Kata Kunci: Greenwashing, Operational Excellence, Intensi Pembelian, Sepeda
Listrik.
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