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ABSTRAK

Penelitian ini bertujuan untuk memahami bagaimana Pengaruh Kualitas Produk,
Promosi Dan Harga Terhadap Keputusan Pembelian Produk Kosmetik Implora Di
Kota Surabaya. Penentuan jumlah sampel dilakukan dengan metode non-
probability sampling, dengan prosedur purposive sampling. Sampel yang diambil
sebanyak 100 responden dengan pendekatan kuantitatif dan memiliki kriteria yaitu
konsumen yang berusia minimal 17 tahun, konsumen yang pernah berbelanja
produk implora di salah satu dari 10 gerai kosmetik di Kota Surabaya (Belia
Cosmetic, Jelita Cosmetic, Star Cosmetic, Sugar Bee Cosmetic, Fanina Femme
Cosmetic, The Salon Shop Cosmetic, Rainbow Cosmetic, Malika Beauty Cosmetic,
Aiskin Cosmetic, Pineapple Shop) serta konsumen yang pernah menggunakan
menggunakan produk Implora Kosmetik. Hasil analisis menunjukkan bahwa ketiga
faktor Kualitas Produk, Promosi, dan Harga memiliki pengaruh yang signifikan
terhadap keputusan pembelian, Artinya semakin tinggi Kualitas Produk, semakin
banyaknya Promosi yang dilakukan dan semakin mempertahankan strategi Harga
yang terjangkau maka dapat berpengaruh terhadap Keputusan Pembelian Produk
Kosmetik Implora di Kota Surabaya. Penelitian ini memberikan masukan penting
bagi pelaku usaha kosmetik dalam menyusun strategi pemasaran yang lebih efektif.

Kata kunci: Kualitas Produk, Promosi, Harga, Keputusan Pembelian
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ABSTRACK

The aim this study is to understand the effect of product quality, promotion and
price on purchasing decisions for Implora cosmetics. In Surabaya City. The number
of samples was determined using a non-probability sampling method with a
purposive sampling procedure. A total of 100 respondents were surveyed using a
quantitative approach, and the sample was selected based on the following criteria:
consumers must be at least 17 years old; they must have shopped for Implora
products at one of the ten cosmetic outlets in Surabaya City (Belia Cosmetics, Jelita
Cosmetics, Star Cosmetics, Sugar Bee Cosmetics, Fanina Femme Cosmetics, The
Salon Shop Cosmetics, Rainbow Cosmetics, Malika Beauty Cosmetics, Aiskin
Cosmetics, Pineapple Shop); and they must have used Implora Cosmetics products.
The resultsThe analysis shows that the three factors of product quality, promotion
and price have a significant influence on purchasing decisions. This means that
higher product quality, greater promotion and more affordable pricing can affect
the purchasing decision for Implora cosmetic products in Surabaya City. This
research provides important input for cosmetic businesses in developing more
effective marketing strategies.

Keywords: Product Quality, Promotion, Price, Purchase Decision
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