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ABSTRAK

Penelitian ini bertujuan untuk mengkaji pengaruh Employer Branding, E-
Recruitment, dan Corporate Reputation terhadap minat melamar kerja pada
Generasi Z. Pendekatan yang digunakan adalah kuantitatif dengan desain
penelitian survei. Subjek penelitian terdiri atas mahasiswa Generasi Z di
Universitas Wijaya Kusuma Surabaya, dengan jumlah sampel sebanyak 120
responden yang ditentukan melalui teknik purposive sampling. Pengumpulan
data dilakukan dengan menyebarkan kuesioner berbasis skala Likert. Data yang
terkumpul selanjutnya dianalisis menggunakan metode regresi linear berganda
dengan bantuan perangkat lunak SPSS. Hasil analisis menunjukkan bahwa
variabel E-Recruitment dan Corporate Reputation berpengaruh signifikan
terhadap minat melamar kerja, sementara Employer Branding tidak menunjukkan
pengaruh yang signifikan. Dengan demikian, dapat disimpulkan bahwa
kemudahan dalam proses rekrutmen berbasis digital serta reputasi perusahaan
memiliki peran yang krusial dalam meningkatkan minat melamar kerja pada
Generasi Z.

Kata kunci: Employer Branding, E-Recruitment, Corporate Reputation, minat
melamar kerja, Generasi Z
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ABSTRACT

This research investigates the impact of Employer Branding, E-Recruitment, and
Corporate Reputation on Generation Z’s intention to apply for employment. A
quantitative approach was adopted using a survey-based research design. The
study population comprised Generation Z students at Wijaya Kusuma University
Surabaya, with a total sample of 120 respondents selected through purposive
sampling. Data were gathered through the distribution of questionnaires
measured on a Likert scale. The obtained data were subsequently analyzed using
multiple linear regression with the assistance of SPSS software. The findings
indicate that E-Recruitment and Corporate Reputation exert a significant
influence on job application interest, whereas Employer Branding does not
demonstrate a significant effect. Accordingly, it can be inferred that the
accessibility of digital recruitment processes and the company’s reputation play
a vital role in enhancing Generation Z'’s interest in applying for jobs.

Keywords: Employer Branding, E-Recruitment, Corporate Reputation, job
application intention, Generation Z
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