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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Love Of Money dan
pendapatan personal terhadap perilaku hedonisme pada mahasiswa Generasi Z di
Fakultas Ekonomi dan Bisnis Universitas Wijaya Kusuma Surabaya yang telah
memiliki penghasilan. Meningkatnya pendapatan mahasiswa dan paparan tren
konsumsi digital diperkirakan menjadi pendorong munculnya gaya hidup
hedonistik. Penelitian ini menggunakan pendekatan kuantitatif dengan desain
asosiatif kausal. Sampel berjumlah 51 responden yang dipilih menggunakan teknik
accidental sampling. Data dikumpulkan melalui kuesioner berskala Likert dan
dianalisis menggunakan regresi linier berganda. Hasil penelitian menunjukkan
bahwa Love Of Money berpengaruh positif dan signifikan terhadap perilaku
hedonisme mahasiswa. Pendapatan personal juga terbukti berpengaruh positif dan
signifikan terhadap perilaku hedonisme. Selain itu, kedua variabel secara simultan
memberikan pengaruh yang signifikan terhadap perilaku hedonisme. Temuan ini
menegaskan pentingnya faktor psikologis dan ekonomi dalam menjelaskan perilaku
konsumtif generasi muda. Penelitian ini diharapkan dapat mendorong
pengembangan literasi keuangan bagi mahasiswa agar mampu mengelola
pendapatan secara bijak.

Kata kunci: /ove of money, pendapatan personal, perilaku hedonisme, Generasi Z.
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ABSTRACT

This study aims to analyze the effect of Love Of Money and personal income on
hedonic behavior among Generation Z students at the Faculty of Economics and
Business, Wijaya Kusuma University Surabaya, who already have an income. The
increasing income of students and exposure to digital consumption trends are
expected to drive the emergence of a hedonistic lifestyle. This study uses a
quantitative approach with a causal associative design. The sample consisted of 51
respondents selected using accidental sampling. Data were collected through a
Likert-scale questionnaire and analyzed using multiple linear regression. The
results of the study indicate that Love Of Money has a positive and significant effect
on students' hedonic behavior. Personal income has also been proven to have a
positive and significant effect on hedonistic behavior. In addition, both variables
simultaneously have a significant influence on hedonistic behavior. These findings
underscore the importance of psychological and economic factors in explaining the
consumption behavior of young people. This study is expected to encourage the
development of financial literacy among students so that they can manage income
wisely.

Keywords: love of money, personal income, hedonistic behavior, Generation Z.
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