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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Word of Mouth, brand Trust,

dan Brand Awarennes terhadap Keputusan Pembelian produk Liquid FOOM di Kota

Surabaya. Penelitian menggunakan pendekatan kuantitaif dengan metode survei melalui

kuesioner kepada 100 konsumen yang pernah menggunakan Liquid FOOM, dengan

Teknik Purposive Sampling. Hasil penelitian menunjukan bahwa rekomendasi dari

lingkungan sekitar, kepercayaan terhadap merek, serta tingkat pengenalan merek

berperan dalam membentuk Keputusan Pembelian konsumen. Kombinasi ketiga faktor

tersebut mendorong konsumen untuk memilih dan melakukan pembelian ulang Liquid

FOOM di Tengah persaingan produk Liquid Vape yang semakin ketat.

Kata Kunci : Word of Mouth, brand Trust, Brand Awarennes, dan Keputusan Pembelian
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ABSTRACT

This Study aims to examine the influence of Word of Mouth, Brand Trust, and

Brand Awarennes on purchasing decisions of liquid FOOM products in Surabaya. The

research employed a quantitative approach using a survey method with questionnaires

distributed to 100 consumers who had used Liquid FOOM, selected through purposive

sampling. The results indicate that recommendations form the surrounding environment,

trust in the brand, and brand recognition play an important role in shaping consumer

purchasing decisions. The combination of these factors encourages consumers to

choose and repurchase Liquid FOOM amid the increasing competition in the vape

liquid market

Keyword : Word of Mouth, Brand Trust, Brand Awarennes, and Purchasing Decision
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