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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh live streaming marketing, 

online customer review, dan influencer marketing terhadap keputusan pembelian 

produk skincare Glad2Glow pada mahasiswa Fakultas Ekonomi dan Bisnis 

Universitas Wijaya Kusuma Surabaya. Metode penelitian yang digunakan adalah 

metode kuantitatif dengan pendekatan survei. Populasi dalam penelitian ini adalah 

mahasiswa Fakultas Ekonomi dan Bisnis Universitas Wijaya Kusuma Surabaya 

yang mengenal produk skincare Glad2Glow. Teknik pengambilan sampel 

menggunakan Propotional Stratified Random sampling dengan jumlah responden 

sebanyak 100 orang. Pengumpulan data dilakukan melalui kuesioner daring 

menggunakan Google Form. Analisis data menggunakan analisis regresi linier 

berganda dengan bantuan perangkat lunak SPSS, yang meliputi uji validitas, uji 

reliabilitas, uji F, uji T, dan koefisien determinasi (R²). Hasil penelitian 

menunjukkan bahwa secara parsial live streaming marketing berpengaruh positif 

dan signifikan terhadap keputusan pembelian. Online customer review berpengaruh 

positif dan signifikan terhadap keputusan pembelian. Selanjutnya, influencer 

marketing berpengaruh positif dan signifikan terhadap keputusan pembelian. 

Secara simultan, live streaming marketing, online customer review, dan influencer 

marketing berpengaruh signifikan terhadap keputusan pembelian produk skincare 

Glad2Glow.  

Kata Kunci: Live Streaming Marketing, Online Customer Review, Influencer 

Marketing, Keputusan Pembelian 
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ABSTRACT 
 

This study aims to analyze the influence of live streaming marketing, online 

customer reviews, and influencer marketing on the purchasing decisions of 

Glad2Glow skincare products among students at the Faculty of Economics and 

Business, Wijaya Kusuma University, Surabaya. The research method used was a 

quantitative survey approach. The population in this study were students at the 

Faculty of Economics and Business, Wijaya Kusuma University, Surabaya, who 

were familiar with Glad2Glow skincare products. The sampling technique used 

Proportional Stratified Random sampling with 100 respondents. Data collection 

was conducted through an online questionnaire using Google Forms. Data analysis 

used multiple linear regression analysis with the assistance of SPSS software, 

which included validity tests, reliability tests, F tests, t tests, and the coefficient of 

determination (R²). The results showed that live streaming marketing partially had 

a positive and significant effect on purchasing decisions. Online customer reviews 

had a positive and significant effect on purchasing decisions. Furthermore, 

influencer marketing had a positive and significant effect on purchasing decisions. 

Simultaneously, live streaming marketing, online customer reviews, and influencer 

marketing had a significant effect on purchasing decisions for Glad2Glow skincare 

products. 

Keywords: Live Streaming Marketing, Online Customer Reviews, Influencer 

Marketing, Purchasing Decisions 
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