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ABSTRAK  

Perkembangan industri kreatif, khususnya di bidang tata rias wajah, 

menuntut Make-up Artist (MUA) freelance untuk memiliki kreativitas yang tinggi 

serta ketahanan psikologis agar mampu bertahan dan bersaing di tengah persaingan 

yang semakin ketat. Profesi MUA freelance tidak hanya mengandalkan 

keterampilan teknis, tetapi juga memerlukan keyakinan diri dan dorongan internal 

untuk terus beradaptasi dengan tren, kebutuhan klien, serta dinamika kerja dalam 

sistem gig economy. Meskipun kreativitas menjadi faktor kunci dalam keberhasilan 

profesi ini, penelitian empiris yang mengkaji peran faktor psikologis internal, 

khususnya efikasi diri dan motivasi, terhadap kreativitas MUA freelance masih 

tergolong terbatas, terutama pada konteks daerah. Oleh karena itu, penelitian ini 

bertujuan untuk menganalisis pengaruh efikasi diri terhadap kreativitas Make-up 

Artist freelance di Kabupaten Gresik dengan motivasi sebagai variabel mediasi. 

Penelitian ini menggunakan pendekatan kuantitatif dengan teknik purposive 

sampling terhadap 90 responden Make-up Artist freelance yang aktif menjalankan 

profesinya di Kabupaten Gresik. Data penelitian dikumpulkan melalui penyebaran 

kuesioner yang disusun berdasarkan indikator efikasi diri, motivasi, dan kreativitas, 

kemudian dianalisis menggunakan metode Partial Least Squares (PLS) dengan 

bantuan aplikasi SmartPLS versi 4 untuk menguji hubungan antarvariabel. Hasil 

penelitian menunjukkan bahwa efikasi diri berpengaruh positif dan signifikan 

terhadap motivasi, motivasi berpengaruh positif dan signifikan terhadap kreativitas, 

serta efikasi diri juga berpengaruh positif dan signifikan terhadap kreativitas. Selain 

itu, motivasi terbukti mampu memediasi pengaruh efikasi diri terhadap kreativitas 

secara signifikan. Temuan ini menegaskan bahwa keyakinan diri yang dimiliki oleh 

MUA freelance berperan penting dalam meningkatkan semangat kerja, ketekunan, 

dan keberanian dalam mengeksplorasi ide-ide baru. Dengan motivasi kerja yang 

tinggi, MUA freelance cenderung lebih kreatif dalam menghasilkan karya rias yang 

unik, inovatif, dan memiliki nilai tambah. Penelitian ini diharapkan dapat 

memberikan kontribusi teoretis bagi pengembangan kajian Manajemen Sumber 

Daya Manusia dalam konteks pekerja lepas, serta implikasi praktis bagi MUA 

freelance dalam meningkatkan daya saing dan keberlanjutan karier di industri 

kreatif. 

  

Kata Kunci : Efikasi Diri, Motivasi, Kreativitas, Make-up Artist Freelance  
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ABSTRACT 

The development of the creative industry, particularly in the field of facial 

makeup services, requires freelance Make-up Artists (MUAs) to possess high levels 

of creativity as well as psychological resilience in order to survive and compete in 

an increasingly competitive market. The freelance nature of this profession not only 

demands technical skills, but also strong internal psychological resources to adapt 

to changing trends, client expectations, and the dynamics of the gig economy. 

Although creativity is a crucial factor for professional success, empirical studies 

examining internal psychological factors—especially self-efficacy and 

motivation—on the creativity of freelance MUAs remain limited, particularly at the 

regional level.Therefore, this study aims to analyze the effect of self-efficacy on the 

creativity of freelance Make-up Artists in Gresik Regency, with motivation serving 

as a mediating variable. This research employs a quantitative approach using a 

purposive sampling technique involving 90 freelance Make-up Artists who are 

actively working in Gresik Regency. Data were collected through structured 

questionnaires developed based on indicators of self-efficacy, motivation, and 

creativity. The data were then analyzed using the Partial Least Squares (PLS) 

method with the assistance of SmartPLS version 4 to examine the relationships 

among variables.The results indicate that self-efficacy has a positive and significant 

effect on motivation, motivation has a positive and significant effect on creativity, 

and self-efficacy also has a positive and significant effect on creativity. 

Furthermore, motivation is proven to significantly mediate the relationship between 

self-efficacy and creativity. These findings emphasize that strong self-confidence 

among freelance MUAs plays an important role in enhancing work motivation, 

perseverance, and the courage to explore new ideas. With higher motivation levels, 

freelance MUAs tend to be more creative in producing unique, innovative, and 

value-added makeup works. This study is expected to contribute theoretically to the 

development of Human Resource Management studies in the context of freelance 

workers, as well as provide practical implications for freelance Make-up Artists in 

improving competitiveness and ensuring career sustainability within the growing 

creative industry. 

 

Keywords: Self-Efficacy, Motivation, Creativity, Make-up Artist Freelance   
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