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ABSTRAK

Perkembangan media sosial telah mendorong pelaku usaha jasa, termasuk bidang
pelatihan olahraga, untuk memanfaatkannya sebagai sarana pemasaran yang
efektif. Academy ZONEOl Camp sebagai tempat pelatihan combat sport
memanfaatkan media sosial dan electronic word of mouth (E-WOM) untuk
meningkatkan kesadaran merek (brand awareness) di kalangan mahasiswa.
Penelitian ini bertujuan untuk menganalisis pengaruh social media marketing dan
electronic word of mouth terhadap brand awareness Academy ZONEO1 Camp.
Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. Populasi
dalam penelitian ini adalah mahasiswa aktif Universitas Wijaya Kusuma Surabaya
tahun akademik 2023, dengan jumlah sampel sebanyak 105 responden yang
ditentukan menggunakan teknik sampling. Data dikumpulkan melalui kuesioner
yang disusun berdasarkan indikator social media marketing (informativeness,
credibility, interactivity, advertising value), electronic word of mouth (volume of E-
WOM, valence of E-WOM, E-WOM credibility, E-WOM quality, E-WOM intensity,
dan user expertise), serta band awareness (brand recognition, brand recall, top of
mind awareness, dan brand dominance). Teknik analisis data yang digunakan
meliputi uji validitas, uji reliabilitas, uji asumsi klasik, dan analisis regresi linear
berganda dengan bantuan perangkat lunak statistik. Hasil penelitian menunjukkan
bahwa social media marketing berpengaruh positif dan signifikan terhadap brand
awareness, serta electronic word of mouth juga berpengaruh positif dan signifikan
terhadap brand awareness Academy ZONEO1 Camp. Secara simultan, social media
marketing dan electronic word of mouth berpengaruh signifikan terhadap brand
awareness. Temuan ini menunjukkan bahwa strategi pemasaran digital yang
informatif, kredibel, interaktif, serta didukung oleh ulasan online yang positif dan
berkualitas dapat meningkatkan kesadaran merek Academy ZONEO1 Camp di
kalangan mahasiswa.

Kata kunci: social media marketing, electronic word of mouth, brand

awareness, combat sport, Academy ZONEO1 Camp
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ABSTRACT

The development of social media has encouraged service businesses, including
sports training institutions, to utilize digital platforms as effective marketing tools.
Academy ZONEOI Camp, as a combat sport training center, uses social media and
electronic word of mouth (E-WOM) to enhance brand awareness among university
students. This study aims to analyze the effect of social media marketing and
electronic word of mouth on brand awareness of Academy ZONEQOI Camp. This
research employs a quantitative approach using a survey method. The population
of this study consists of students of Wijaya Kusuma University Surabaya academic
yvear 2023, with a sample of 105 respondents selected using a sampling technique.
Data were collected through a questionnaire developed based on the indicators of
social media marketing (informativeness, credibility, interactivity, and advertising
value), electronic word of mouth (volume of E-WOM, valence of E-WOM, E-WOM
credibility, E-WOM quality, E-WOM intensity, and user expertise), and brand
awareness (brand recognition, brand recall, top of mind awareness, and brand
dominance). The data analysis techniques included validity and reliability tests,
classical assumption tests, and multiple linear regression analysis using statistical
software. The results show that social media marketing has a positive and
significant effect on brand awareness, and electronic word of mouth also has a
positive and significant effect on brand awareness of Academy ZONEOI Camp.
Simultaneously, social media marketing and electronic word of mouth have a
significant effect on brand awareness. These findings indicate that informative,
credible, and interactive digital marketing strategies, supported by positive and
high-quality online reviews, can enhance the brand awareness of Academy
ZONEQOI1 Camp among university students.

Keywords: social media marketing, electronic word of mouth, brand awareness,

combat sport, Academy ZONEO1 Camp



