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ABSTRAK 

 

Perkembangan social commerce melalui platform TikTok Shop mendorong 

perubahan perilaku konsumen, khususnya pada industri kecantikan. Penelitian ini 

bertujuan untuk menganalisis pengaruh Electronic Word-of-Mouth (E-WOM), Live 

Streaming, dan kualitas produk terhadap minat beli produk bulu mata Mlen Diary 

di TikTok Shop pada mahasiswi Fakultas Ekonomi dan Bisnis Universitas Wijaya 

Kusuma Surabaya angkatan 2022–2025. Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode survei melalui penyebaran kuesioner kepada 95 

responden yang dipilih menggunakan teknik purposive sampling. Data dianalisis 

menggunakan uji validitas, uji reliabilitas, serta analisis regresi linier berganda 

dengan bantuan SPSS Statistics 29. Hasil penelitian menunjukkan bahwa Electronic 

Word-of-Mouth, Live Streaming, dan kualitas produk secara parsial maupun 

simultan berpengaruh positif dan signifikan terhadap minat beli. Temuan ini 

menunjukkan bahwa optimalisasi ulasan konsumen, interaksi melalui Live 

Streaming, serta kualitas produk yang baik berperan penting dalam meningkatkan 

minat beli konsumen di platform TikTok Shop. 

  

Kata Kunci : Electronic Word-of-Mouth, Live Streaming, Kualitas Produk, Minat 

Beli, TikTok Shop 
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ABSTRACT 

 

The development of social commerce through TikTok Shop has changed consumer 

purchasing behavior, particularly in the beauty industry. This study aims to analyze 

the effect of Electronic Word-of-Mouth (E-WOM), Live Streaming, and product 

quality on purchase intention of Mlen Diary false eyelash products on TikTok Shop 

among female students of the Faculty of Economics and Business, Universitas 

Wijaya Kusuma Surabaya, class of 2022–2025. This research uses a quantitative 

approach with a survey method by distributing questionnaires to 95 respondents 

selected using purposive sampling. Data were analyzed using validity and 

reliability tests as well as multiple linear regression analysis with SPSS Statistics 

29. The results indicate that Electronic Word-of-Mouth, Live Streaming, and 

product quality have a positive and significant effect on purchase intention both 

partially and simultaneously. These findings suggest that optimizing consumer 

reviews, interactive live streaming activities, and maintaining good product quality 

play an important role in increasing consumer purchase intention on TikTok Shop. 

 

Keywords : Electronic Word-of-Mouth, Live Streaming, Product Quality, Purchase 

Intention, TikTok Shop 
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