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ABSTRAK 

Penelitian ini mengkaji hubungan istimewa serta dampaknya terhadap kebijakan 
harga jual dan kewajaran transaksi pada PT. Mega Motif (PT MM) dan PT. Sinar 
Karpet (PT SK). Keterkaitan yang kuat dari sisi kepemilikan dan operasional 
membuat transaksi penjualan antarkeduanya berpotensi tidak sepenuhnya 
mengikuti mekanisme pasar. Studi ini menggunakan pendekatan kualitatif studi 
kasus dengan sumber data berupa dokumen perusahaan (misalnya daftar harga dan 
rekap penjualan), observasi proses penetapan harga, serta informasi pendukung dari 
pihak terkait untuk memahami alasan bisnis dan alur pengambilan keputusan harga. 
Kewajaran harga diuji memakai metode Comparable Uncontrolled Price (CUP) 
internal, yaitu membandingkan harga jual kepada pihak berelasi dengan harga 
kepada pihak independen untuk produk sebanding pada periode yang sama. Hasil 
analisis menunjukkan harga kepada pihak berelasi cenderung lebih rendah dengan 
selisih sekitar 3,10%–12,80%, yang secara agregat menimbulkan selisih Dasar 
Pengenaan Pajak dan berimplikasi pada potensi PPN kurang bayar. Temuan ini 
menegaskan perlunya penguatan tata kelola transaksi pihak berelasi melalui 
kebijakan harga tertulis berbasis harga pasar wajar, uji internal CUP secara berkala 
sebagai mekanisme kontrol, serta perapian dokumentasi dan alur persetujuan 
transaksi agar kepatuhan pajak dan akuntabilitas pelaporan tetap terjaga. 

Kata Kunci : Hubungan Istimewa, Transaksi Pihak Berelasi, Kebijakan Harga Jual, 
Kewajaran Transaksi, Comparable Uncontrolled Price (CUP) internal  
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ABSTRACT 

This study analyzes the special relationship between PT Mega Motif (PT MM) and 
PT Sinar Karpet (PT SK) and how it affects sales pricing policies and the fairness 
of their transactions. Given the close ownership links and day-to-day operational 
integration, sales between the two companies may not fully reflect normal market 
forces. Using a qualitative case-study design, the research draws on internal 
company documents (such as price lists and sales recaps), direct observation of the 
pricing process, and supporting input from relevant parties to capture the business 
rationale and decision path behind pricing decisions. Price reasonableness is 
assessed through an internal Comparable Uncontrolled Price (CUP) approach by 
comparing prices charged to the related party with prices charged to independent 
customers for comparable products within the same period. The findings indicate 
that prices to the related party are generally lower by about 3.10%–12.80%, which, 
in aggregate, creates a difference in the VAT tax base and suggests potential VAT 
underpayment. These results highlight the need to strengthen governance over 
related-party transactions through written, fair-market-based pricing policies, 
regular internal CUP checks as an ongoing control, and improved documentation 
and approval workflows to support tax compliance and reliable reporting. 

Keywords : Special Relationship, Related Party Transactions, Selling Price Policy, 
Transaction Fairness, Internal Comparable Uncontrolled Price (CUP) 
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