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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh love of money 

dan machiavellian terhadap persepsi etis mahasiswa akuntansi, serta menguji peran 

sensitivitas etika sebagai variabel moderasi. Sampel penelitian berjumlah 106 

mahasiswa akuntansi yang diperoleh melalui penyebaran kuesioner kepada 

mahasiswa aktif Program Studi Akuntansi Universitas Wijaya Kusuma Surabaya 

yang telah menempuh mata kuliah Etika Bisnis dan Profesi. Analisis dilakukan 

dengan pendekatan kuantitatif menggunakan metode Structural Equation 

Modelling–Partial Least Square (SEM-PLS) melalui aplikasi SmartPLS 4. Hasil 

penelitian menunjukkan bahwa love of money dan machiavellian berpengaruh 

negatif dan signifikan terhadap persepsi etis mahasiswa. Sensitivitas etika terbukti 

memoderasi pengaruh love of money terhadap persepsi etis, tetapi tidak memoderasi 

pengaruh machiavellian. Temuan ini menunjukkan bahwa faktor kepribadian 

tertentu dapat melemahkan penilaian etis mahasiswa, dan peningkatan sensitivitas 

etika melalui pembelajaran dapat membantu memperkuat cara mahasiswa menilai 

isu-isu etis. 

 

Kata kunci : Love of money, Machiavellian, Persepsi Etis Mahasiswa Akuntansi, 

Sensitivitas Etika 
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ABSTRACT 

This study aims to examine and analyze the effects of love of money and 

machiavellianism on the ethical perceptions of accounting students, as well as to 

examine the role of ethical sensitivity as a moderating variable. The research 

sample consisted of 106 accounting students obtained through the distribution of 

questionnaires to active students of the Accounting Study Program at Wijaya 

Kusuma University Surabaya who had taken the Business and Professional Ethics 

course. The analysis was conducted using a quantitative approach with the 

Structural Equation Modeling–Partial Least Square (SEM-PLS) method through 

the SmartPLS 4 application. The results showed that love of money and 

Machiavellianism had a negative and significant effect on students' ethical 

perceptions. Ethical sensitivity was found to moderate the influence of love of 

money on ethical perceptions, but did not moderate the influence of 

Machiavellianism. These findings indicate that certain personality factors can 

weaken students' ethical judgments, and that increasing ethical sensitivity through 

learning can help strengthen the way students assess ethical issues. 

 

Keywords: Love of money, Machiavellianism, Ethical Perceptions Of Accounting 

Students, Ethical Sensitivity 

 

 

  



ix 
 

DAFTAR ISI 

 

COVER .................................................................................................................... i 

SURAT PERNYATAAN PERSETUJUAN ............................................................. ii 

SURAT PERNYATAAN DEWAN PENGUJI........................................................ iii 

PERNYATAAN ORISIONALITAS SKRIPSI ....................................................... iv 

KATA PENGANTAR ............................................................................................... v 

ABSTRAK ............................................................................................................ vii 

ABSTRACT ........................................................................................................... viii 

DAFTAR ISI ........................................................................................................ ixii 

DAFTAR TABEL.................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiii 

DAFTAR LAMPIRAN ........................................................................................ xiv 

BAB 1....................................................................................................................... 1 

PENDAHULUAN.................................................................................................... 1 

1.1 Latar Belakang Masalah ........................................................................... 1 

1.2 Rumusan Masalah .................................................................................... 6 

1.3 Tujuan Penelitian...................................................................................... 6 

1.4 Manfaat Penelitian ................................................................................... 6 

1.5 Sistematika Skripsi ................................................................................... 8 

BAB II ...................................................................................................................... 9 

TELAAH PUSTAKA DAN PENGEMBANGAN HIPOTESIS .............................. 9 

2.1 Landasan Teori ......................................................................................... 9 

2.1.1 Teori Perilaku Terencana (Theory of Planned Behavior) ................. 9 

2.1.2 Persepsi Etis Mahasiswa Akuntansi ............................................... 11 

2.1.3 Love of money ................................................................................ 12 

2.1.4. Machiavellian ................................................................................. 14 

2.1.5. Sensitivitas Etika ............................................................................ 16 

2.1.6. Kode Etika Umum Profesi Akuntan ............................................... 18 

2.3 Pengembangan Hipotesis ....................................................................... 24 



x 
 

2.3.1. Pengaruh Love of money terhadap Persepsi Etis Mahasiswa 

Akuntansi ....................................................................................................... 24 

2.3.2. Pengaruh Machiavellian terhadap Persepsi Etis Mahasiswa 

Akuntansi ....................................................................................................... 25 

2.3.3. Sensitivitas Etika Memoderasi Pengaruh Love of money terhadap 

Persepsi Etis Mahasiswa Akuntansi ............................................................... 26 

2.3.4 Sensitivitas Etika Memoderasi Pengaruh Machiavellian terhadap 

Persepsi Etis Mahasiswa Akuntansi ............................................................... 27 

2.4 Kerangka Konseptual ............................................................................. 28 

BAB III................................................................................................................... 30 

METODE PENELITIAN ....................................................................................... 30 

3.1 Pendekatan Penelitian ............................................................................ 30 

3.2 Populasi dan Sampel Penelitian ............................................................. 30 

3.2.1 Populasi Penelitian ......................................................................... 30 

3.2.2 Sampel Penelitian ........................................................................... 31 

3.3 Identifikasi Variabel ............................................................................... 31 

3.4 Definisi Operasional dan Pengukuran Variabel ..................................... 32 

3.5 Jenis dan Sumber Data Penelitian .......................................................... 34 

3.5.1 Jenis Data ....................................................................................... 34 

3.5.2 Sumber Data ................................................................................... 34 

3.6 Prosedur Pengumpulan Data .................................................................. 34 

3.7 Teknik Analisis Data .............................................................................. 35 

3.7.1 Evaluasi Model Pengukuran (Outer Model) .................................. 36 

3.7.2 Evaluasi Model Struktural (Inner Model) ...................................... 38 

BAB IV .................................................................................................................. 40 

HASIL PENELITIAN DAN PEMBAHASAN...................................................... 40 

4.1 Hasil Penelitian ...................................................................................... 40 

4.1.1 Gambaran Obyek Penelitian .......................................................... 40 

4.1.2 Karakteristik Responden ................................................................ 41 

4.1.3 Analisis Statistik Deskriptif ........................................................... 41 

4.1.4 Evaluasi Model Pengukuran (Outer Model) .................................. 47 



xi 
 

4.1.5 Evaluasi Model Struktural (Inner Model) ...................................... 53 

4.2 Pembahasan ............................................................................................ 55 

4.2.1 Pengaruh Love of money Terhadap Persepsi Etis Mahasiswa 

Akuntansi ....................................................................................................... 55 

4.2.2 Pengaruh Machiavellian Terhadap Persepsi Etis Mahasiswa 

Akuntansi ....................................................................................................... 58 

4.2.3 Sensitivitas Etika Memoderasi Pengaruh Love of money Terhadap 

Persepsi Etis Mahasiswa Akuntansi ............................................................... 61 

4.2.4 Sensitivitas Etika Memoderasi Pengaruh Machiavellian Terhadap 

Persepsi Etis Mahasiswa Akuntansi ............................................................... 65 

BAB V .................................................................................................................... 69 

SIMPULAN DAN SARAN ................................................................................... 69 

5.1 Simpulan Penelitian ............................................................................... 69 

5.2 Keterbatasan Penelitian .......................................................................... 70 

5.3 Saran Penelitian ...................................................................................... 70 

DAFTAR PUSTAKA ............................................................................................. 72 

LAMPIRAN ........................................................................................................... 76 

 

  



xii 
 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Sebelumnya .......................................................................... 20 

Tabel 3. 2 Definisi Operasioanl Variabel ............................................................... 33 

Tabel 4. 1 Sampel Penelitian .................................................................................. 41 

Tabel 4. 2 Demografi Responden ........................................................................... 41 

Tabel 4. 3 Hasil Analisis Deskriptif ....................................................................... 42 

Tabel 4. 4 Distribusi Skor Jawaban Responden pada Variabel Love of money ...... 44 

Tabel 4. 5 Distribusi Skor Jawaban Responden pada Variabel Machiavellian ...... 45 

Tabel 4. 6 Distribusi Skor Jawaban Responden pada Variabel Sensitivitas Etika . 45 

Tabel 4. 7 Distribusi Skor Jawaban Responden pada Variabel Persepsi Etis 

Mahasiswa Akuntansi............................................................................................. 46 

Tabel 4. 8 Hasil Uji Converegent Validity .............................................................. 47 

Tabel 4. 9 Hasil Pengujian Composite Realiability ................................................ 49 

Tabel 4. 10 Hasil Uji HTMT (Heterotrait - Monotrait Ratio) ............................... 49 

Tabel 4. 11 Hasil Uji Fornell-Larcker Criterion .................................................... 50 

Tabel 4. 12 Hasil Uji Cross Loading ...................................................................... 51 

Tabel 4. 13 Hasil Pengujian Hipotesis dan Analisis Moderasi ............................... 53 

Tabel 4. 14 Hasil Uji VIF dan F Square ................................................................. 54 

Tabel 4. 15 Hasil Nilai R Square dan Q Square ..................................................... 55 

 

 

 

  

  



xiii 
 

DAFTAR GAMBAR 

Gambar 2. 1 Kerangka Konseptual ........................................................................ 29 

 

  

  



xiv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Kuisioner Penelitian .......................................................................... 76 

Lampiran 2 Output SmartPls 4 .............................................................................. 83 


