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ABSTRAK

Kemajuan teknologi digital telah memicu perubahan besar dalam industri perbankan melalui
penerapan layanan mobile banking Penelitian ini menganalisis Pengaruh Perceived
Usefulness, Perceived Enjoyment, Perceived Ease Of Use terhadap Intention To Use aplikasi
MyBCA di kalangan pelaku usaha BCA Cabang Prapen Surabaya dengan memanfaatkan
kerangka Technology Acceptance Model (TAM). Metode penelitian menggunakan pendekatan
kuantitatif dengan survei terhadap 100 responden pelaku usaha yang secara aktif
menggunakan MyBCA, melalui purposive sampling. Analisis data dilakukan dengan regresi
linear berganda menggunakan SPSS. Hasil pengujian validitas dan reliabilitas menunjukkan
bahwa semua instrumen penelitian adalah valid dan reliabel. Hasil penelitian menunjukkan
bahwa Perceived Usefulness berpengaruh positif dan signifikan terhadap Intention To Use
(t=2,804; sig=0,006). Perceived Enjoyment berpengaruh positif dan signifikan (t=3,244;
sig=0,002). Perceived Ease of Use berpengaruh positif dan signifikan dengan dampak paling
dominan (t=5,657; sig=0,000). Ketiga variabel tersebut berpengaruh secara signifikan terhadap
Intention To Use (F=16,402; sig=0,000) dengan kontribusi mencapai 31,8% (Adjusted =0,318).
Sedangkan sisanya 68,2% dipengaruhi faktor lain di luar model penelitian. Penelitian ini
menekankan pentingnya kemudahan penggunaan, manfaat praktis dan pengalaman
penggunaan yang menyenangkan untuk meningkatkan loyalitas pelaku usaha.

Kata kunci : Technology Acceptance Model, Perceived Usefulness, Perceived Enjoyment,
Perceived Ease of Use, Intention to Use
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ABSTRACT

Advances in digital technology have triggered major changes in the banking industry through
the implementation of mobile banking services. This study analyzes the influence of perceived
usefulness, perceived enjoyment, and perceived ease of use on the intention to use the
MyBCA application among BCA Prapen Surabaya Branch business users by utilizing the
Technology Acceptance Model (TAM) framework. The research method used a quantitative
approach with a survey of 100 business respondents who actively use MyBCA, through
purposive sampling. Data analysis was performed using multiple linear regression using
SPSS. The validity and reliability test results showed that all research instruments were valid
and reliable. The results showed that perceived usefulness had a positive and significant
effect on intention to use (t=2.804; sig=0.006). Perceived enjoyment had a positive and
significant effect (t=3.244; sig=0.002). Perceived Ease of Use has a positive and significant
effect with the most dominant impact (t=5.657; sig=0.000). These three variables have a
significant effect on Intention To Use (F=16.402; sig=0.000) with a contribution of 31.8%
(Adjusted R^2=0.318). Meanwhile, the remaining 68.2% is influenced by other factors outside
the research model. This study emphasizes the importance of ease of use, practical benefits,
and a pleasant user experience to increase business loyalty.

Keywords: Technology Acceptance Model, MyBCA, Perceived Usefulness, Perceived
Enjoyment, Perceived Ease of Use, Intention to Use
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