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ABSTRAK 

 

Penelitian ini meneliti PENGARUH HARGA, KONTEN VIDEO PENDEK DI TIKTOK, 

DAN KONTEN VIDEO PENDEK DI INSTAGRAM TERHADAP KEPUTUSAN 

PEMBELIAN KONSUMEN DALAM TRANSAKSI TOP UP DIAMOND MOBILE 

LEGENDS: BANG BANG MELALUI WEBSITE PAPIPUM.COM DI SURABAYA. 

Tujuan penelitian ini adalah untuk mengetahui pengaruh harga, konten video pendek di 

TikTok dan konten video pendek di Instagram terhadap keputusan pembelian  konsumen 

dalam transaksi top up diamond Mobile Legends: Bang Bang melalui website Papipum.com 

di Surabaya. Variabel bebas dalam penelitian ini adalah harga (X1), konten video pendek di 

TikTok (X2), dan konten video pendek di Instagram (X3), sedangkan variabel terikat 

keputusan pembelian (Y). Dalam penelitian ini, menggunakan metode kuantitatif dimana 

penelitian ini menekankan pada pengujian hipotesis, data yang digunakan harus terukur. 

Sumber data yang digunakan adalah data primer dan sekunder. Penentuan jumlah sampel 

dilakukan dengan metode non probability sampling, dengan prosedur purposive sampling. 

Sampel yang diambil sebanyak 100 responden dengan kriteria responden yaitu pelanggan 

pemain aktif game Mobile Legends: Bang Bang yang pernah melakukan transaksi top up 

diamond Mobile Legends: Bang Bang melaui website Papipum.com minimal 1 kali atau 

lebih dalam kurun waktu 6 bulan terakhir dari bulan Mei 2025 sampai Oktober 2025, dan 

pelanggan merupakan pengguna aktif media sosial TikTok dan Instagram. Uji hipotesis yang 

dilakukan menggunakan analisa regresi linier berganda. Berdasarkan kesimpulan yang 

diperoleh dalam penelitian ini adalah bahwa harga tidak berpengaruh signifikan terhadap 

keputusan pembelian dalam transaksi top up diamond Mobile Legends: Bang Bang melalui 

website Papipum.com di Surabaya, konten video pendek di TikTok berpengaruh signifikan 

terhadap keputusan pembelian dalam transaksi top up diamond Mobile Legends: Bang Bang 

melalui website Papipum.com di Surabaya, konten video pendek di Instagram berpengaruh 

signifikan terhadap keputusan pembelian dalam transaksi top up diamond Mobile Legends: 

Bang Bang melalui website Papipum.com di Surabaya. 

 

Kata kunci: Harga, Konten Video Pendek Di TikTok, Konten Video Pendek Di 

Instagram, dan Keputusan Pembelian 
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ABSTRACT 

 

This study examines the influence of price, short video content on tiktok, and short video 

content on instagram on consumer purchase decisions in mobile legends: bang bang 

diamond top up transactions through the PAPIPUM.COM WEBSITE in SURABAYA. The 

purpose of this study is to determine the influence of price, short video content on TikTok 

and short video content on Instagram on consumer purchase decisions in Mobile Legends: 

Bang Bang diamond top up transactions through the Papipum.com website in Surabaya. 

The independent variables in this study were price (X1), short video content on TikTok (X2), 

and short video content on Instagram (X3), while the variables were tied to purchase 

decisions (Y). In this study, using a quantitative method where this study emphasizes 

hypothesis testing, the data used must be measurable. The data sources used are primary 

and secondary data. The determination of the number of samples was carried out by the 

non-probability sampling method, with a purposive sampling procedure. The sample taken 

was 100 respondents with respondent criteria, namely customers of active Mobile Legends: 

Bang Bang game players who have made Mobile Legends: Bang Bang diamond top up 

transactions through the website Papipum.com at least 1 or more times in the last 6 months 

from May 2025 to October 2025, and customers are active users of TikTok and Instagram 

social media. The hypothesis test was carried out using multiple linear regression analysis. 

Based on the conclusions obtained in this study, the price does not have a significant effect 

on the purchase decision in the Mobile Legends: Bang Bang diamond top up transaction 

through the Papipum.com website in Surabaya, short video content on TikTok has a 

significant effect on the purchase decision in the Mobile Legends: Bang Bang diamond top 

up transaction through the Papipum.com website in Surabaya, the short video content on 

Instagram has a significant effect on the purchase decision in the top up transaction 

diamonds Mobile Legends: Bang Bang through the Papipum.com website in Surabaya. 

 

Keywords: Price, Short Video Content On TikTok, Short Video Content On Instagram, 

and Purchase Decision 

 

 

 

 

 

 


