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ABSTRAK 

 

Perkembangan era digital menuntut lulusan perguruan tinggi untuk memiliki 

kemampuan yang tidak hanya terbatas pada kompetensi akademik, tetapi juga 

kesiapan kerja, penguasaan soft skill, serta kemampuan membangun personal 

branding. Kondisi tersebut menjadikan employability lulusan baru sebagai isu 

penting dalam menghadapi persaingan dunia kerja. Penelitian ini bertujuan untuk 

menganalisis pengaruh kesiapan kerja, pelatihan soft skill, dan personal branding 

terhadap employability lulusan baru di era digital di Surabaya Barat. Penelitian ini 

menggunakan pendekatan kuantitatif. Data diperoleh melalui penyebaran kuesioner 

kepada lulusan baru sebagai responden penelitian dengan teknik purposive 

sampling. Analisis data dilakukan menggunakan Statistical Package for the Social 

Sciences (SPSS) yang meliputi uji validitas, uji reliabilitas, serta analisis regresi 

untuk menguji pengaruh variabel independen terhadap variabel dependen. Hasil 

analisis menunjukkan bahwa kesiapan kerja, pelatihan soft skill, dan personal 

branding berpengaruh signifikan terhadap employability lulusan baru. Temuan ini 

mengindikasikan bahwa peningkatan kesiapan kerja, penguatan soft skill, serta 

pengelolaan personal branding yang baik berperan dalam meningkatkan daya saing 

lulusan di dunia kerja. Penelitian ini diharapkan dapat memberikan kontribusi 

praktis bagi perguruan tinggi dan perusahaan dalam merancang program 

pengembangan lulusan yang berorientasi pada peningkatan employability di era 

digital. 

 

Kata kunci: kesiapan kerja, pelatihan soft skill, personal branding, employability 
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THE INFLUENCE OF WORK READINESS, SOFT SKILLS  

TRAINING, AND PERSONAL BRANDING ON NEW 

 GRADUATE’S EMPLOYABILITY  

IN THE DIGITAL ERA  

IN WEST SURABAYA 

 

ABSTRACT 

 

The development of the digital era requires college graduates to have abilities that 

are not only limited to academic competence, but also work readiness, mastery of 

soft skills, and the ability to build personal branding. This condition makes the 

employability of new graduates an important issue in facing job market 

competition. This study aims to analyze the influence of work readiness, soft skill 

training, and personal branding on the employability of new graduates in the digital 

era in West Surabaya. This research uses a quantitative approach. Data were 

obtained through distributing questionnaires to new graduates as research 

respondents with purposive sampling technique. Data analysis was performed using 

Statistical Package for the Social Sciences (SPSS) which includes validity test, 

reliability test, and regression analysis to test the influence of independent variables 

on the dependent variable. The analysis results show that work readiness, soft skill 

training, and personal branding have a significant influence on the employability of 

new graduates. These findings indicate that increasing work readiness, 

strengthening soft skills, and good personal branding management play a role in 

increasing graduate competitiveness in the job market. This research is expected to 

provide practical contributions to universities and company in designing graduate 

development programs oriented towards increasing employability in the digital era.  

 

Keywords: work readiness, soft skill training, personal branding, employability 
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