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ABSTRAK

Perkembangan layanan online food delivery seperti GrabFood, GoFood, dan
ShopeeFood telah memengaruhi perilaku pembelian masyarakat perkotaan.
Penelitian ini bertujuan menganalisis pengaruh Digital Marketing, Online
Customer Rating, dan Online Customer Review terhadap keputusan pembelian
produk kuliner pada aplikasi online food delivery di Surabaya. Metode penelitian
menggunakan pendekatan kuantitatif dengan survei terhadap konsumen yang
pernah melakukan pembelian melalui aplikasi tersebut, menggunakan teknik
spurposive sampling. Analisis data dilakukan dengan uji validitas, reliabilitas, dan
regresi linier berganda menggunakan SPSS. Hasil penelitian menunjukkan bahwa
Digital Marketing, Online Customer Rating, dan Online Customer Review
berpengaruh positif dan signifikan terhadap keputusan pembelian, baik secara
parsial maupun simultan. Temuan ini menegaskan pentingnya strategi pemasaran
digital serta pengelolaan rating dan ulasan pelanggan dalam meningkatkan

keputusan pembelian konsumen.

Kata Kunci: Digital Marketing, Online Customer Rating, Online Customer Review,

Keputusan Pembelian, Online food delivery.
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ABSTRACT

The growth of online food delivery services such as GrabFood, GoFood, and
ShopeeFood has influenced urban consumers’purchasing behavior. This study aims
to analyze the effect of Digital Marketing, Online Customer Rating, and Online
Customer Review on purchasing decisions for culinary products on online food
delivery applications in Surabaya. This research employs a quantitative approach
using a survey method with purposive sampling of consumers who have made
purchases through these platforms. Data were analyzed using validity and
reliability tests as well as multiple linear regression with SPSS. The results indicate
that Digital Marketing, Online Customer Rating, and Online Customer Review
have a positive and significant effect on purchasing decisions, both partially and
simultaneously. These findings highlight the importance of effective digital
marketing strategies and well-managed customer ratings and reviews in

influencing consumer purchase decisions.

Keywords: Digital Marketing, Online Customer Rating, Online Customer Review,

Purchasing Decision, Online food delivery.
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