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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh live streaming, online
customer review, dan harga produk terhadap keputusan pembelian produk
skincare, khususnya sunscreen merek Azarine di e-commerce Shopee. Ketiga
variabel tersebut dipilih karena semakin berkembangnya strategi pemasaran
digital yang memanfaatkan interaksi real-time dan opini konsumen dalam
membentuk keputusan pembelian. Penelitian ini mengunakan pendekatan
kuantitatif dengan pengumpulan data melalui kuesioner daring yang ditujukan
kepada individu yang pernah melakukan pembelian produk sunscreen Azarine
melalui e-commerce Shopee. Populasi penelitian adalah warga yang berdomisili di
Surabaya. Penentuan sampel menggunakan teknik purposive sampling, dengan
total 90 responden. Data yang terkumpul dianalisis menggunakan metode regresi
linier berganda. Temuan dari penelitian ini mengungkapkan bahwa ketiga variabel
bebas yaitu live streaming marketing, online customer review, serta harga produk
memiliki pengaruh yang signifikan terhadap keputusan konsumen dalam
membeli.

Kata kunci: Live Streaming Marketing, Online Customer Review, Harga
Produk, dan Keputusan Pembelian.
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ABSTRACT

This study aims to analyze the influence of live streaming, online customer
reviews, and product pricing on purchasing decisions for skincare products,
specifically Azarine sunscreen, on the Shopee e-commerce platform. These three
variables were selected due to the growing development of digital marketing
strategies that utilize real-time interaction and consumer opinions in shaping
purchasing decisions. This research employs a quantitative approach, with data
collected through an online questionnaire distributed to individuals who have
previously purchased Azarine sunscreen via Shopee. The population in this study
consists of residents domiciled in Surabaya. The sample was determined using a
purposive sampling technique, resulting in a total of 90 respondents. The
collected data were analyzed using multiple linear regression analysis. The
findings reveal that the three independent variables live streaming marketing,
online customer reviews, and product pricing have a significant effect on
consumer purchasing decisions.

Keywords: Live Streaming Marketing, Online Customer Review, Product Price,
Purchasing Decision
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