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ABSTRAK 

Penelitian ini tertulis dalammenganalisis “Pengaruh Digital Marketing 

TikTok,Brand Image dan Kualitas Produk terhadap keputusan Pembelian 

Smartphone Oppo (Studi kasus pada mahasiswa Fakultas Ekonomi Dan Bisnis 

universitas Wijaya kusuma Surabaya)”. Data yang dipergunakan yakni data primer 

yang didapatkan melalui penyebaran kuesioner. Teknik pengambilan sampel 

menggunakan simple random sampling dengan responden yang berjumlah 88 

orang. Metode dalam penelitian tertulis yakni metode kuantitatif dan teknik analisis 

data menggunakan analisis regresi linear berganda. Data diolah dengan 

menggunakan aplikasi IBM SPSS statistics. Hasil penelitian tertulis menunjukan 

Pengaruh Digital Marketing TikTok,Brand Image dan Kualitas Produk terhadap 

keputusan Pembelian Smartphone Oppo (Studi kasus pada mahasiswa Fakultas 

Ekonomi Dan Bisnis universitas Wijaya kusuma Surabaya) yakni variabel yang 

adanya pengaruh dominan terhadap Keputusan Pembelian.  

Kata Kunci : Digital Marketing TikTok, Brand Image, Kualitas Produk, keputusan 

Pembelian 
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ABSTRACT 

This written research aims to analyze “The Influence of TikTok Digital Marketing, 

Brand Image, and Product Quality on the Decision to Purchase Oppo Smartphones 

(A case study of students at the Faculty of Economics and Business, Wijaya 

Kusuma University, Surabaya).” The data used is primary data obtained through 

the distribution of questionnaires. The sampling technique used simple random 

sampling with 88 respondents. The method used in this written research is a 

quantitative method, and the data analysis technique uses multiple linear regression 

analysis. The data was processed using IBM SPSS Statistics software. The results 

of the study indicate that the influence of TikTok Digital Marketing, Brand Image, 

and Product Quality on the decision to purchase Oppo smartphones (a case study 

of students at the Faculty of Economics and Business, Wijaya Kusuma University, 

Surabaya) is a variable that has a dominant influence on purchasing decisions. 

Keywords: TikTok Digital Marketing, Brand Image, Product Quality, Purchase 

Decision 
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