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ABSTRAK

Penelitian ini bertujuan untuk memahami bagaimana Point Of Purchase, Diskon
Harga, Kesadaran Merek memengaruhi Minat Pembelian Produk Di Toko Nice So
Cabang Manukan Surabaya. Penentuan jumlah sampel dilakukan dengan metode
non-probability sampling, dengan prosedur purposive sampling. Sampel yang
diambil sebanyak 100 responden dengan pendekatan kuantitatif dan memiliki
kriteria yang berusia minimal 17 tahun, yang mengetahui tentang Toko Nice So
Cabang Manukan Surabaya, dan mereka yang berminat melakukan pembelian
produk di Toko Nice Cabang Manukan. Hasil analisis menunjukkan bahwa ketiga
variabel point of purchase, diskon harga, dan kesadaran merek memiliki pengaruh
yang signifikan terhadap minat pembelian. Artinya, Semakin menarik penataan
produk, display, serta suasana toko, semakin tinggi juga minat mereka untuk
membeli. Selain itu, potongan harga yang ditawarkan mampu mendorong
ketertarikan mereka untuk membeli produk. Dan kesadaran merek merupakan
variabel yang dominan, sehingga semakin tinggi kesadaran konsumen terhadap
merek Nice So, semakin besar pula keinginannya untuk membeli produk. Penelitian
ini juga memberikan masukan penting bagi pelaku usaha Nice So Cabang Manukan
Surabaya dalam menyusun strategi pemasaran yang lebih efektif.

Kata kunci: Point Of Purchase, Diskon Harga, Kesadaran Merek, Minat
Pembelian
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ABSTRACK

This study aims to understand how Point of Purchase, Price Discounts, and Brand
Awareness influence Purchase Intention of Products at Nice So Store, Manukan
Branch, Surabaya. The sample size was determined using a non-probability
sampling method, specifically purposive sampling. A total of 100 respondents were
selected using a quantitative approach, with criteria including individuals aged at
least 17 years, those who are aware of the Nice So Store Manukan Branch, and
those who show an interest in purchasing products from the store. The analysis
results show that all three variables point of purchase, price discounts, and brand
awareness have a significant influence on purchase intention. This means that the
more attractive the product arrangement, displays, and store ambiance, the higher
the consumers' intention to purchase. Additionally, the offered price discounts
encourage consumers' interest in buying products. Among these variables, brand
awareness is the most dominant, the higher the consumers’ awareness of the Nice
So brand, the greater their intention to purchase the products. This study also
provides valuable insights for business actors at Nice So Manukan Branch,
Surabaya, in developing more effective marketing strategies.

Keywords: Point Of Purchase, Price Discount, Brand Awareness, Purchase
Intention
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