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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh harga, kualitas produk, dan 

promosi terhadap keputusan pembelian konsumen pada Saladqu by Fida, yang 

dilatarbelakangi oleh tren gaya hidup sehat yang mendorong konsumen lebih 

selektif dalam memilih makanan. Metode yang digunakan adalah kuantitatif dengan 

pendekatan survei terhadap 100 responden yang dipilih secara purposive sampling. 

Data dianalisis menggunakan regresi linier berganda melalui SPSS 25. Hasil 

penelitian menunjukkan bahwa harga, kualitas produk, dan promosi berpengaruh 

positif dan signifikan terhadap keputusan pembelian secara parsial, sehingga 

perusahaan disarankan untuk terus meningkatkan kualitas produk, menetapkan 

harga yang kompetitif, dan memperkuat strategi promosi guna meningkatkan daya 

saing 

 

Kata Kunci: Harga, Kualitas Produk, Promosi, Keputusan Pembelian, Saladqu by 

Fida 
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ABSTRACT 

 

This study aims to examine the influence of price, product quality, and promotion 

on consumer purchasing decisions at Saladqu by Fida, based on the growing trend 

of healthy lifestyles that encourages consumers to be more selective in choosing 

food products. The research employed a quantitative method with a survey 

approach involving 100 respondents selected through purposive sampling. Data 

were analyzed using multiple linear regression with the help of SPSS 25. The results 

indicate that price, product quality, and promotion each have a positive and 

significant effect on purchasing decisions. Therefore, it is recommended that the 

company continuously improve product quality, set competitive pricing, and 

strengthen promotional strategies to enhance its market competitiveness. 
Keywords: Price, Product Quality, Promotion, Purchase Decision, Saladqu by Fida 
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