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ABSTRAK 

 

Penelitian ini bertujuan untuk memahami bagaimana brand image, word of mouth, 

dan brand trust memengaruhi keputusan pembelian dalam membeli liptint 

Barenbliss di Toko Cosmetic Jelita cabang Mayjend HR Muhammad, Surabaya. 

Penentuan jumlah sampel dilakukan dengan metode non-probability sampling, 

dengan prosedur purposive sampling. Sampel yang diambil sebanyak 100 

responden dengan pendekatan kuantitatif dan memiliki kriteria yaitu konsumen 

yang berusia minimal 17 tahun dan konsumen jelita kosmetik cabang Hr. 

Muhammad  yang telah melakukan pembelian dan menggunakan produk liptin 

barenbliss. Hasil analisis menunjukkan bahwa ketiga faktor brand image, word of 

mouth, dan brand trust memiliki pengaruh yang signifikan terhadap keputusan 

pembelian. Artinya, semakin kuat kesan positif terhadap brand imgae, semakin 

banyak word of mouth atau disebut rekomendasi dari orang lain, dan semakin tinggi 

brand trust terhadap merek liptint barenbliss, maka kemungkinan konsumen 

membeli produk juga semakin besar. Penelitian ini memberikan masukan penting 

bagi pelaku usaha kosmetik dalam menyusun strategi pemasaran yang lebih efektif.  

 

Kata kunci: Brand Image, Word of Mouth, Brand Trust, Keputusan 

Pembelian. 
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ABSTRACK  

 

This study aims to understand how brand image, word of mouth, and brand trust 

influence purchasing decisions in buying Barenbliss liptint at Jelita Cosmetic Shop, 

Mayjend HR Muhammad branch, Surabaya. Determination of the number of 

samples was carried out by non-probability sampling method, with purposive 

sampling procedure. The sample taken was 100 respondents with a quantitative 

approach and had criteria, namely consumers who were at least 17 years old and 

consumers of Jelita Cosmetics Hr. Muhammad who have made purchases and use 

barenbliss liptin products. The results of the analysis show that the three factors of 

brand image, word of mouth, and brand trust have a significant influence on 

purchasing decisions. This means that the stronger the positive impression of the 

brand imgae, the more word of mouth or so-called recommendations from others, 

and the higher the brand trust in the barenbliss liptint brand, the greater the 

likelihood of consumers buying the product. This research provides important input 

for cosmetics business actors in developing more effective marketing strategies. 

 

Keywords: Brand Image, Word of Mouth, Brand Trust, Purchase Decision.
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