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ABSTRAK 

Industri kopi di Indonesia mengalami pertumbuhan yang signifikan, dengan 

munculnya berbagai brand kopi lokal yang bersaing ketat dalam mempertahankan 

loyalitas konsumen. Kopi Kenangan sebagai salah satu brand kopi lokal terdepan 

menghadapi tantangan dalam mempertahankan konsumen untuk melakukan 

pembelian ulang. Penelitian ini bertujuan untuk menganalisis pengaruh pengalaman 

pengguna, kemudahan penggunaan, dan promosi terhadap pembelian ulang melalui 

aplikasi Kopi Kenangan di cabang Ngagel, Surabaya. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode survei terhadap 100 responden yang 

merupakan konsumen Kopi Kenangan cabang Ngagel, Surabaya. Teknik 

pengambilan sampel menggunakan purposive sampling dengan kriteria responden 

yang telah melakukan pembelian minimal tiga bulan terakhir. Instrumen penelitian 

berupa kuesioner yang telah diuji validitas dan reliabilitasnya. Analisis data 

menggunakan regresi linier berganda dengan bantuan software SPSS 26. Hasil 

penelitian ini menunjukkan bahwa secara parsial pengalaman pengguna, 

kemudahan penggunaan, dan promosi berpengaruh secara positif dan signifikan 

terhadap pembelian ulang, sedangkan secara simultan variabel pengalaman 

pengguna, kemudahan pengguna, dan promosi secara bersama-sama dapat 

memberikan pengaruh yang signifikan terhadap pembelian ulang melalui aplikasi 

Kopi Kenangan cabang Ngagel, Surabaya. 

 

Kata Kunci: Pengalaman Pengguna, Kemudahan Penggunaan, Promosi, dan 

Pembelian Ulang
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ABSTRACT 

The coffee industry in Indonesia is experiencing significant growth, with the 

emergence of various local coffee brands competing fiercely to maintain consumer 

loyalty. Kopi Kenangan, as one of the leading local coffee brands, faces challenges 

in retaining customers for repeat purchases. This research aims to analyse the 

effects of user experience, ease of use, and promotions on repeat purchases of Kopi 

Kenangan apllication at the Ngagel branch in Surabaya. This study employs a 

quantitative approach with a survey method involving 100 respondents who are 

consumers of Kopi Kenangan at the Ngagel branch in Surabaya. The sampling 

technique used purposive sampling with criteria that respondents have made a 

purchase at least in the last three months. The research instrument consists of a 

questionnaire that has been tested for validity and reliability. Data analysis was 

conducted using multiple linear regression with the aid of SPSS 26 software. The 

results of this study indicate that partially, user experience, ease of use, and 

promotion have a positive and significant effect on repeat purchases, while 

simultaneously, the variables of user experience, ease of use, and promotion 

together can significantly influence the repeat purchases through the app of Kopi 

Kenangan.  

 

Keywords: User Experience, Ease of Use, Promotion, and Repeat Purchase. 

  



 

 

x 

 

DAFTAR ISI 

COVER ................................................................................................................... i 

HALAMAN PERSETUJUAN ............................................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

PERNYATAAN ORISINALITAS SKRIPSI ...................................................... iv 

KATA PENGANTAR ............................................................................................ v 

ABSTRAK .......................................................................................................... viii 

DAFTAR ISI ....................................................................................................... xiii 

DAFTAR TABEL ............................................................................................... xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

DAFTAR LAMPIRAN ....................................................................................... xv 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang Masalah .......................................................................... 1 

1.2 Rumusan Masalah .................................................................................... 6 

1.3 Tujuan Penelitian ..................................................................................... 6 

1.4 Manfaat Penelitian ................................................................................... 7 

1.5 Sistematika Penulisan Skripsi .................................................................. 8 

BAB II TELAAH PUSTAKA DAN PENGEMBANGAN HIPOTESIS ......... 10 

2.1 Landasan Teori ....................................................................................... 10 

2.1.1 Pembelian Ulang ............................................................................ 10 

2.1.2 Pengalaman Pengguna ................................................................... 13 

2.1.3 Kemudahan Penggunaan ................................................................ 16 

2.1.4 Promosi .......................................................................................... 19 

2.2 Penelitian Sebelumya............................................................................. 24 

2.3 Pengembangan Hipotesis ....................................................................... 29 

2.3.1 Pengaruh Pengalaman Pengguna Terhadap Pembelian Ulang ....... 29 

2.3.2 Pengaruh Kemudahan Penggunaan Terhadap Pembelian Ulang ... 30 

2.3.3 Pengaruh Promosi Terhadap Pembelian Ulang .............................. 31 

2.4 Kerangka Konseptual............................................................................. 32 



 

 

xi 

 

BAB III METODE PENELITIAN .................................................................... 33 

3.1 Pendekatan Penelitian ............................................................................ 33 

3.2 Populasi dan Sample Penelitian ............................................................. 33 

3.2.1 Populasi Penelitian ......................................................................... 33 

3.2.2 Sample penelitian ........................................................................... 34 

3.3 Identifikasi Variabel Penelitian .............................................................. 35 

3.4 Definisi Operasional dan Pengukuran Variabel ..................................... 36 

3.5 Jenis dan Sumber Data Penelitian.......................................................... 38 

3.5.1 Jenis Data ....................................................................................... 38 

3.5.2 Sumber Data................................................................................... 38 

3.6 Prosedur Pengumpulan Data.................................................................. 39 

3.7. Teknik Analisis Data ............................................................................. 40 

3.7.1 Uji Instrumen ................................................................................. 41 

3.7.2 Analisis Statistik Deskriptif ........................................................... 42 

3.7.3 Uji Hipotesis .................................................................................. 45 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ................................... 46 

4.1 Gambaran Objek Penelitian ................................................................... 46 

4.1.1 Sejarah Kopi Kenangan ................................................................. 46 

4.1.2 Visi dan Misi Kopi Kenangan ........................................................ 47 

4.1.3 Makna Logo Kopi Kenangan ......................................................... 48 

4.2 Analisis Hasil Penelitian ........................................................................ 49 

4.2.1 Deskripsi Penelitian ....................................................................... 49 

4.3 Hasil Analisis Data dan Pengajuan Hipotesis ........................................ 63 

4.3.1 Uji Validitas ................................................................................... 63 

4.3.2 Uji Reliabilitas ............................................................................... 65 

4.3.3 Analisis Data Deskriptif ................................................................. 66 

4.3.4 Uji Asumsi Klasik (Best Linear Unbiased Estimator) ................... 68 

4.3.5 Uji Hipotesis .................................................................................. 73 

4.4 Pembahasan ........................................................................................... 76 

4.4.1 Pengaruh Pengalaman Pengguna Terhadap Pembelian Ulang ....... 76 

4.4.2 Pengaruh Kemudahan Pengguna Terhadap Pembelian Ulang ....... 77 



 

 

xii 

 

4.4.3 Pengaruh Promosi Terhadap Pembelian Ulang .............................. 78 

BAB V SIMPULAN DAN SARAN .................................................................... 80 

5.1 Kesimpulan ............................................................................................ 80 

5.2 Saran ...................................................................................................... 81 

5.3 Keterbatasan Penelitian ......................................................................... 83 

DAFTAR PUSTAKA........................................................................................... 84 

LAMPIRAN ......................................................................................................... 91 

 

 

 

  



 

 

xiii 

 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu .............................................................................. 24 

Tabel 3.1 Pengukuran Skala Linkert ..................................................................... 40 

Tabel 4.1 Kriteria Responden Berdasarkan Jenis Kelamin ................................... 50 

Tabel 4.2 Kriteria Responden Berdasarkan Usia .................................................. 50 

Tabel 4.3 Kriteria Responden Berdasarkan Pekerjaan .......................................... 51 

Tabel 4.4 Kriteria Responden Berdasarkan Pendapatan per Bulan ....................... 52 

Tabel 4.5 Kriteria Responden Berdasarkan Frekuensi Menggunakan Aplikasi Kopi 

Kenangan .............................................................................................. 53 

Tabel 4.6 Kriteria Responden Berdasarkan Lama Menggunkan Aplikasi Kopi 

Kenangan .............................................................................................. 54 

Tabel 4.7 Interval Rata-Rata Setiap Variabel ........................................................ 55 

Tabel 4.8 Deskripsi Variabel Pengalaman Pengguna (X1) ................................... 56 

Tabel 4.9 Deskripsi Variabel Kemudahan Pengguna (X2) .................................... 58 

Tabel 4.10 Deskripsi Variabel Promosi (X3) ........................................................ 60 

Tabel 4.11 Deskripsi Variabel Pembelian Ulang (Y) ............................................ 62 

Tabel 4.12 Hasil Uji Validitas ............................................................................... 64 

Tabel 4.13 Hasil Uji Reliabilitas ........................................................................... 65 

Tabel 4.14  Hasil Uji Analisis Deskriptif .............................................................. 66 

Tabel 4.15 Hasil Uji Normalitas ............................................................................ 68 

Tabel 4.16 Hasil Uji Multikolinearitas .................................................................. 69 

Tabel 4.17 Hasil Uji Autokorelasi ......................................................................... 70 

Tabel 4.18 Hasil Uji Heterokedastisitas ................................................................ 71 

Tabel 4.19 Hasil Uji Analisis Regresi Liniear Berganda ...................................... 72 

Tabel 4.20 Hasil Uji t (Parsial) .............................................................................. 73 

Tabel 4.22 Hasil Uji Koefisien Determinasi (R2) .................................................. 75 

  



 

 

xiv 

 

DAFTAR GAMBAR 

Gambar 1.1 Grafik Sebaran Kopi Modern di Asia Tenggara .................................. 2 

Gambar 2. 1 Model Analysis ................................................................................. 32 

Gambar 4.1 Logo Kopi Kenangan ........................................................................ 48 

 

  



 

 

xv 

 

DAFTAR LAMPIRAN 

Lampiran 1 : Kuisioner Penelitian ........................................................................ 91 

Lampiran 2 : Tabulasi Data ................................................................................... 98 

Lampiran 3 : Hasil Analisis Statistik Uji Validitas .............................................. 104 

Lampiran 4 : Hasil Analisis Statistik Uji Reliabilitas ......................................... 106 

Lampiran 5 : Hasil Analisa Statistik Uji Deskripsi Statistik ............................... 108 

Lampiran 6 : Hasil Analisis Statistik Uji Normalitas .......................................... 109 

Lampiran 7 : Hasil Analisis Statistik Uji Durbin-Watson dan R2 ...................... 109 

Lampiran 8 : Hasil Analisis Statistik Uji Multikolinearitas dan Uji t .................. 110 

Lampiran 9 : Hasil Analisis Statistik Uji Heterokedastisitas ............................... 110 

Lampiran 11 : Tabel Distribusi Uji t .................................................................... 111 

 

 

 


